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From operating costs to tax implications, few business assets are as unique as an aircraft.
Which is why it make sense to work with a financing partner who focuses exclusively on business aviation. Global Jet Capital 
brings decades of collective experience—and thousands of aircraft transactions—to the business of business aviation. So, 
whether you’re acquiring your first Embraer aircraft, adding to your fleet, or considering an upgrade, you can count on a 
simple, straightforward process and a customized solution that meets your needs. Simple.

 \ BUSINESS AVIATION SIMPLIFIED.
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IS ALL YOU DO, EXPERTISE FOLLOWS.

EM
BRAER Q

U
ARTERLY

VO
L 15  

  2022

Cruising Croatia’s Coast
A Mediterranean journey with 

tailored experiences throughout

A Personalized Touch
How Embraer brings a personal 

touch to cabin interiors

Moving Mountains
An interview with Finnish  

explorer Patrick Degerman 

EMBRAER QUARTERLY 

VOL 15     2022

Live Unconventionally



prae•tor five hun•dred : stream, work and stay in touch with the home-like connectivity of Ka-band
Stephen Friedrich: +1 321 751 5050 | embraer.com/human

WELL CONNECTED.



prae•tor five hun•dred : stream, work and stay in touch with the home-like connectivity of Ka-band
Stephen Friedrich: +1 321 751 5050 | embraer.com/human

WELL CONNECTED.



2 · Advantage Vol15 2022

COVER: 
Each year, the picturesque Hvar 
Island, Croatia delights visitors 
with a sensory experience at its 
famed Lavender Festival, Velo 
Grablje. Guests to Hvar Island 
can complete their wellness 
experience at Maslina Resort, a 
seaside hideaway with a mindful 
luxury philosophy nestled on 
Maslinica Bay. Read more on 
pages 24-27. Photo by © Nikola 
Radovani.

TRAVEL
UNCHARTED

Rare Air
Unveiling Bolivia’s epic 
landscapes and rich culture

EXPEDITIONS

Travel Gems
A selection of exciting  
new travel experiences

FUTURE OF TRAVEL

Travel With A Cause
The major role of community-based 
tourism in responsible travel

ESCAPE

Cruising Croatia’s Coast
A Mediterranean journey with 
tailored experiences throughout

PHOTOGRAPHY

A Cold Reality
Patrick Degerman’s photographic 
mission to preserve the Earth

12

18

20

24

28

CONTENTS
     EMBRAER     
  4     PERSPECTIVE

  6     NEWS

66     VALUES

67     MOMENTS

68     FLEET

70     GLOBAL PRESENCE 

72     SALES TEAM

IM
A

G
E

 ©
 G

as
tó

n 
U

ga
ld

e 
/ 

R
ed

 V
el

ve
t 

20
10



Embraer Quarterly · 3

36

38

42

44

52

56

60

64

LEADERSHIP
LEADING EDGE

Arming Pilots With  
Predictive Technology
Embraer’s solution to tackle rapid 
change in wind speed and direction

PORTRAIT

Moving Mountains
An interview with Finnish  
explorer Patrick Degerman 

INNOVATION

Token Of Appreciation
The digital assets transforming the 
collection of art and digital goods

SUSTAINABILITY

Accentuate The Positive
An interview with Richemont on 
the drive for sustainable luxury 

MAKING A DIFFERENCE

Change Makers
Celebrating five years  
of social investment

INSPIRATION
CULTURE

Venetian Gems
A top-notch art and design 
tour of the Floating City

EPICUREAN

The Future Is Foraging
A growing trend inspiring the 
way we eat and dine globally

PURSUIT

The Mode Less Traveled
DuVine’s low-impact luxury 
tours on two wheels

SPOTLIGHT

A Personalized Touch To 
Your Cabin Experience
Rethink your cabin interior 
with Embraer’s design team

IM
A

G
E

 ©
 G

as
tó

n 
U

ga
ld

e 
/ 

R
ed

 V
el

ve
t 

20
10

48



4 · Advantage Vol15 2022

PERSPECTIVE

Dear Friends,

Firstly, on behalf of Embraer, I would like to 
express our solidarity with the Ukrainian people, 
and everyone impacted by the war. At this 
moment, our thoughts are with the families 
who have lost their loved ones, and we fully 
support everyone who is working directly for 
the immediate end of this conflict and the 
restoration of peace in the region.

Despite this sad start to the new year, and with 
the current geopolitical and macroeconomic 
challenges we are all experiencing as a result, we 
need also to acknowledge the record year now 
behind us. One that ended with historic sales 
results and a solid industry rebound. And this 
year promises to be no different for Embraer as 
we push forward with strong momentum and 
continue to elevate the ultimate experience in 
business aviation.

There is undoubtedly no better time to be a 
part of the business aviation industry. We have 
seen strong recovery across all jet segments 
and our best-in-class, industry-leading products 
are poised to dominate with record-breaking 
backlog and historic sales. The fourth quarter 
of 2021 ended with a growing backlog resulting 
in a book-to-bill in excess of 2:1, an industry 
high as measured in units. In 2021, we also 
delivered 56 Phenom 300 series jets, making it 
the best-selling light jet for the 10th consecutive 
year and the most delivered twinjet of the year. 
And the Praetor 500 and Praetor 600 jets each 
achieved strong sales, with increasing deliveries, 
demonstrating the aircraft family’s strength in 
the medium segment thanks to class-exclusive 
technology like full fly-by-wire and best-in-class 
performance capabilities including range, speed, 
and cabin pressurization.
 
One major shift we expect to see in 2022 
centers around the needs of travelers. Last 
year was dominated by leisure travel, as new 
users and first-time buyers significantly entered 
private aviation. This year we will see the 
resurgence of business travel and corporate 
flight departments’ fleet purchasing. While 
their travel increases, one factor remains 

unchanged for us all—the desire for human 
connection. We travel to experience those 
irreplaceable moments in person, and this will 
drive our industry in profound ways for years to 
come.

Embraer will continue to enrich your travel 
experience through human-centered 
innovations and digital transformations. We are 
paving the way for a more sustainable future 
for private flight (more on page 66); hosting 
webinars and live digital experiences to better 
accommodate an evolving customer base (more 
on page 8); and witnessing the revolutionary 
development of advanced air mobility as Eve 
Urban Air Mobility prepares to list on the NYSE 
through a business combination for mobility 
reimagined (more on page 7).
 
I am extremely proud of all that we 
accomplished last year. We could not have 
done it without the belief of our customers, 
the support of our stakeholders, and the 
commitment of our employees. Now, as we look 
ahead, count on Embraer to build upon those 
successes and make 2022 another memorable 
year that impacts the future of private air travel 
for years to come.

Blue Skies (and Calm Tailwinds) Ahead!

Michael Amalfitano
President & CEO, Embraer Executive Jets



prae•tor five hun•dred : large jet technology, small jet carbon footprint
Stephen Friedrich: +1 321 751 5050 | embraer.com/human
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IN CASE  
YOU MISSED IT
The latest Embraer news from around the globe  

to keep you soaring to new heights
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In February, Embraer witnessed the birth of a legend with 
the Phenom 300 series becoming the world’s best-selling 
light jet for the 10th consecutive year and the most delivered 
twinjet of 2021, according to numbers released by the 
General Aviation Manufacturer’s Association (GAMA). 
The achievement represents a decade-long dominance for 
the light jet with industry-leading capabilities, including 
best-in-class range, speed and cabin pressurization. It’s no 
wonder this business jet maintains the highest residual 
value in the industry and remains the single-pilot jet on 
every pilot’s wishlist. 

QUICK FACTS

• Launched in 2005 

• Entered the market in 2009

• Accrued more than 640 deliveries 

• Operating in 39 countries

• Accumulated nearly 1,500,000 
flight hours

• Largest annual delivery rate of 50 
plus jets delivered per year since 
inception

Eve has entered into a definitive business combination 
agreement with Zanite Acquisition Corp., a special purpose 
acquisition company focused on the aviation sector. Upon 
closing the transaction, Zanite will change its name to 
Eve Holding, Inc. and will be listed on the New York Stock 
Exchange under the new ticker symbol, “EVEX” and 
“EVEXW.” Embraer S.A., through its subsidiary Embraer 
Aircraft Holding, Inc., will remain a majority stockholder 
with an approximately 80% equity stake in Eve Holding 
following the closing of the business combination, 
including its investment in the PIPE. 

“We believe that the urban air mobility market has 
enormous potential to expand in the coming years based 
on an efficient, zero-emissions transport proposition, 
and that with this business combination, Eve is very well 
positioned to become one of the major players in this 
segment,” said Francisco Gomes Neto, President and 
CEO of Embraer. “As a global aerospace company, with 
leadership position in multiple segments, we understand 
that innovation and technology play a strategic role in 
driving sustainable growth and redefining the future of 
aviation.” 

Eve will be led by co-CEOs Jerry DeMuro and Andre 
Stein, who have led Eve since its inception and served in 
leadership roles with Embraer for more than two decades. 

The company has formed a powerful network of dozens 
of highly respected strategic partners spanning the UAM 
ecosystem and, through this network, secured launch 
orders from 17 customers via non-binding letters of 
intent, resulting in a pipeline of 1,735 vehicles valued at 
approximately USD 5.0 billion.

EVE TO LIST ON NYSE THROUGH 
BUSINESS COMBINATION

PHENOM 300 BECOMES BEST-SELLING 
LIGHT JET FOR THE 10TH CONSECUTIVE 
YEAR
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EVE FORMALIZES THE EVTOL TYPE 
CERTIFICATION PROCESS WITH ANAC

Recently, Eve announced that it had formalized the 
process for obtaining a Type Certificate for its eVTOL 
(electric vertical take-off and landing) aircraft with the 
Civil Aviation Agency of Brazil (Agência Nacional de 
Aviação Civil ANAC.) In doing so, Eve has reaffirmed 
its commitment to ANAC to demonstrate compliance 
with international technical standards and mandatory 
airworthiness requirements for eVTOL Type Certification.

As formally agreed with ANAC, the eVTOL certification 
process will follow the process of obtaining a “normal 
category” aircraft Type Certificate, considering the 
requirements established by the Brazilian Civil Aviation 
Regulation (RBAC) no. 23, among other additional 
requirements. With ANAC’s support, Eve will continue 
engaging with other leading aviation authorities to 
formalize the Type Certificate validation process around 
the world.

SERVICES & SUPPORT LAUNCHES 
EXECUTIVE CARE CONNECTIONS

This January, Services & Support launched a series 
of monthly lives, called Executive Care Connections, 
designed to keep Embraer customers informed and 
updated on the latest information in regards to aircraft 
parts, services and more. The online series is set to run 
through 2022, concluding in December.

Use your phone’s camera 
to scan the QR code to 
register for Executive 
Care Connections

VIRTUALLY HOP ABOARD EMBRAER’S 
INDUSTRY-LEADING PORTFOLIO

Embraer is making it easier than ever to step onboard 
its industry-leading portfolio of business jets from the 
comfort of your home or office. Through the virtual tour 
series, get an in-depth look inside jets across the light and 
medium segments, and explore features such as the fully 
berthing seats onboard the Praetor 600 or the oversized 
baggag compartment of the Phenom 100EV.

Use your phone’s camera 
to scan the QR code to 
begin your virtual tour

Scan the QR code to visit 
Embraer’s online store to 

purchase branded items ranging 
from business accessories  

and travel gear to golf polos and 
winter jackets.

Looking for Embraer Swag?



Designed exclusively for business aviation

Only 2 Line Replaceable Units (LRUs)

Minimally invasive installation  reduces downtime

Non-pressurized installation frees up baggage space 

Purpose Built  |  Simplified Design  |  Future Proof

satcomdirect.com | sales@satcomdirect.com | +1 321.777.3000
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Croatia is a land of 
distinctive red-roofed 
houses, medieval walled 
towns and vibrant ports 
that look out onto the 
crystalline turquoise 
waters of the Adriatic. 
Read more on pages 
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UNCHARTED

RARE AIR 
Bolivia is a land for explorers who 
appreciate raw beauty, untrodden 
landscapes and culinary exploits  

in a destination on the rise 

O n the South American travel circuit, Bolivia is 
often eclipsed by its glossier neighbors—but for 
those seeking under-the-radar adventure, the 

country is a proverbial gold mine minus the mad rush 
of crowds. Roughly two-thirds the size of Alaska, Bolivia 
knits together a varied topography of tropical rainforests, 
Andean highlands and the planet’s largest salt flats. 
Exotic birds, multi-hued lagoons, windswept plateaus, and 
domineering volcanoes spark excitement at every turn. 

With a predominantly indigenous population, the country 
also offers a culture rich with tradition, color and warmth. 
Curious aesthetes are descending from around the world 
to experience the artistic and gastronomic revolution 
that’s happening in the capital and beyond. One could 
easily linger here for months without losing interest. 
Mariano Ugalde, gallery Owner and Founder of the luxury 
travel company Salar Art + Travel, recommends at least 
10 days to explore just some of the country’s distinctive 
regions.  

For guests flying directly into La Paz, the world’s highest 
city located at a lung-busting altitude of 11,500 feet above 
sea level, Ugalde first whisks them off to the jungle in 
Yungas to acclimatize. The two-hour drive is an adventure 
in itself, skirting treacherous roads where snow-capped 
mountains give way to humid forests buzzing with life. 
Rest and relaxation await in a secluded riverside villa with 
a private in-house chef, outdoor dining area, swimming 
pool, steam room, and spa services. 
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Found in the north of the 
Salar of Uyuni, Fish Island 
is covered by giant cacti 
and boasts sweeping views 
across the salt flats
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UNCHARTED

A City in the Clouds

La Paz, cradled in a high valley on the Bolivian 
plateau, bustles with life. Busy streets whirl with 
a cacophony of pedestrians, public minibuses, 
markets, and street stalls manned by local 
Aymara or Quechua women traditionally 
dressed in lengthy braids and bowler hats, 
embroidered shawls and voluminous skirts. 
Overhead, an aerial network of mass transit 
cable cars crisscrosses residents around the 
city with swift efficiency. (It’s worth a ride just 
for the bird’s-eye view).

Check yourself into the slick new MET Hotel 
in the residential neighborhood of Calacoto. 
Ugalde hand-selected all the art for the 
contemporary 76-room property, including 
the works of his father, Gastón Ugalde—an 
innovative artist often referred to as the Andy 
Warhol of Latin America. The penthouse offers 
panoramic views of Devil’s Tooth Mountain, as 
does the open-air rooftop bar (La Paz’s first) 
serving local wines and the world’s largest 
collection of singani, Bolivia’s national liquor 
distilled from Muscat of Alexandria grapes. 

MET Hotel’s award-winning sister property, 
Atix Hotel, was the city’s first designer outpost. 
Interiors are a window into the country’s 
culture with alpaca textiles, artisan-made 
furniture and local artwork that highlights 
the best of Bolivia’s talent and landscapes. Art 
connoisseurs should be sure to visit Mariano 
Ugalde’s three galleries to peruse emerging 
talents and partake in unique concept events 
where collectors meet the artists.

While La Paz’s art scene burgeons, it’s the 
cosmopolitan capital’s culinary prowess that’s 
garnering worldwide acclaim. Nearly a decade 
ago, Noma Co-founder Claus Meyer opened 
Gustu—equal parts avant-garde restaurant and 
mission-driven cooking school to uplift the 
community through food. Head Chef Marsia 
Taha makes use of native ingredients sourced 
from the Andes to the Amazon to cook out-
of-this-world tasting menus featuring staples 
like chunyo (dried potato), llama meat and 
choclo (Andean corn). Thousands of students 
have graduated from the Gustu’s program, 
with a handful of kitchen alums opening their 
own lauded establishments. Don’t miss Chef 

Above: The new MET Hotel 
in La Paz combines a 
unique design experience 
with conscious hospitality 

Right page (top): Guests 
traveling with adventure 
company Explora can 
connect with indigenous 
quinoa farmers

Right page (bottom): 
A permanent art piece by
Gastón Ugalde in the
Uyuni Salt Flats, “Stairway”
comprises 12,000 salt
bricks
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Sebastián Quiroga’s plant-based Ali Pacha restaurant 
(named one of the best in Latin America); Ancestral from 
Mauricio López, former Head Chef of Gustu; and the no-
reservation Popular Cocina Boliviana helmed by Chef 
Juan Pablo Reyes, which is committed to making elevated 
Bolivian cuisine affordable for locals. 

Otherworldly Lands

The Uyuni Salt Flats are undoubtedly the country’s star 
attraction, as well as Gastón Ugalde’s greatest muse. 
“The salt desert is like going to another planet,” he said. 
“It continues to be my main source of inspiration for its 
temperature of color and otherworldly light that’s found 
only here. I keep coming back and it’s never the same, and 
it never gets old.” (Be on the lookout for his eponymous 
hotel when it launches at the end of the year). Stretching 
nearly 5,000 square miles, the shock-white expanse is a 
surreal sight in both dry and rainy seasons. When wet, the 
surface reflects the boundless sky creating a mirror effect 
of seemingly infinite proportions. 

This spring, luxury adventure company Explora is opening 
a clutch of mountain lodges in the region, offering 
private explorations and nomadic journeys from Bolivia 
to Chile (and vice versa), complete with 4x4 Toyota Land 
Cruisers, private drivers and highly trained, bilingual 
guides. The route traces an ancient Inca trail through the 
unearthly Altiplano studded with volcanoes, flamingo-
flecked lagoons, spouting geysers, and monumental rock 
formations. Intrepid travelers can scale the face of Tunupa 
volcano, scramble rocky piles home to enormous cacti, 
and hike silent trails dotted with llamas and vicuñas. For 
cultural insights, guests can connect with indigenous 
quinoa farmers and visit archeological sites.

“ The salt desert is like going to 
another planet. It continues to 
be my main source of inspiration 
for its temperature of color and 
otherworldly light that’s found 
only here.” 
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UNCHARTED

Native Grapes

After reveling in the magnificence of Mother Nature, 
enjoy her luscious fruits in Bolivia’s high-altitude terroir 
sitting at 5,200 feet. Here, Salar Art + Travel crafts bespoke 
itineraries along a budding wine and spirits route in the 
Valley of Cintis and Tarija. Guests enjoy tastings with 
winemakers at noteworthy cellars and overnight stays in 
private bodegas and haciendas of prominent locals. 

“Among the top wineries we visit are San Francisco de 
la Horca, San Pedro and Bodega Sausini,” noted Ugalde. 
“All three are full of history and make some of the best 
limited-production wines and singanis in the country.” 
The experience is one-of-a-kind in the sense that clients 
are learning about the wineries’ rich history by the owners 
themselves, who are in some instances fourth-generation 
winemakers with a true passion for their product and 
region, he explained. 

While the full-bodied varietal Tannat has been garnering 
accolades at internationally judged blind tastings, 
Ugalde likes to spotlight the lesser-known native grape: 
Vischoqueña. “Vintners in the region are focused on 
producing premium organic wine from this light and 
extremely aromatic grape,” said Ugalde, who pairs the 
wine with his private-chef tasting menus served in sun-
dappled vineyards edged by scenery that rivals the Grand 
Canyon. 

While many global oenophiles can stock up on vino from 
Argentina and Chile at their local wine shop, Bolivia’s 
small-batch wines are still hard to come by. You have to 
be there to experience them, much like the rest of the 
country’s singular treasures.  

Left: Salar Art + Travel 
crafts bespoke itineraries 
and offers private-chef 
tasting menus in scenic 
locations

Above: Visitors may 
observe flamingos drawn 
to Bolivian lakes, thanks 
to its abundant supply of 
plankton

Right: Bolivian highland 
animal life is distinguished 
by the presence of llamas, 
alpacas, guanacos, and 
vicuñas
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SALAR ART + TRAVEL’S  
LA PAZ CHECKLIST

• Visit the ateliers of House of BCP and Liliana 
Castellanos for custom-made alpaca clothing. 

• Get front row seats to a cholita wrestling 
match performed by empowered indigenous 
women. 

• Forage with Gustu’s Head Chef Marsia Taha, 
who was recently named best female chef in 
Latin America.  

• Picnic on a cliffside in the Valley of the Souls 
enveloped by dramatic jagged spires and art 
installations from Gastón Ugalde.

• Shop colorful textiles and other souvenirs at 
Mistura, a pioneering concept store in La Paz.

• Bring home a bag of Bolivian coffee from Hb 
Bronze Coffeebar. 

For more information, visit: salartravel.com

EMBRAER TIP
Fly non-stop from Bolivia to Miami in 
exceptional comfort thanks to active 

turbulence reduction and best-in-class 
cabin altitude onboard the Praetor 600.
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EXPEDITIONS

TRAVEL GEMS 
Rediscover the pleasure of the journey in 2022, 

with immersive escapes that imbue a deep sense of 
place with history, culture, wellness, and nature for 

experiences that linger long after check-out  

Well-being Starts Here

From Finnish sauna and Japanese onsen to Turkish hammam and Moroccan rhassoul clay, The Well is a rural retreat with 
a difference. Located in a forest eight miles from Oslo, it’s one of Norway’s most impressive spas, offering 11 pools, an array 
of saunas, showers and steam baths, and a hotel and restaurant for those who want to stay. Norwegian billionaire Stein 
Erik Hagen founded The Well six years ago with a vision to bring spa culture to his homeland. “In my youth, I enjoyed the 
classic Norwegian sauna—wood-fired and quite primitive—followed by a cold plunge in a mountain stream or an icy fjord,” 
he said. Since then, he has soaked and steamed his way around the world and firmly believes “that the combination of heat 
and cold is invigorating for both body and mind.” The Well aims to be egalitarian rather than elitist; phones are banned and 
nudity is encouraged though not compulsory. Guests of every age lounge in jacuzzis and flit from pool to pool, and anyone 
is free to join an exhilarating aufguss ritual. Here, a sauna master throws blocks of ice infused with essential oils onto the 
burning coals and gracefully wafts hot steam around with a towel. This year, a sculpture trail, consisting of 40 works from 
Hagen’s personal collection, opens in the forest along with an event sauna for 90 people and a winter garden for 200. “These 
will enhance the social aspects of The Well,” said Hagen. “Large groups of people—friends, families, companies—can have a 
collective experience.” thewell.no
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Aman State of Mind

May 2022 will mark a new chapter for Aman, with the highly anticipated 
opening of Aman New York, a true urban sanctuary located in Manhattan’s 
iconic Crown Building. Designed for the inimitable New York lifestyle, 83 
guest rooms and suites rise above the skyline, with restaurants, outdoor 
terraces, Wine Room, the subterranean Jazz Club, and a three-floor Aman 
Spa all just moments away. This year, Aman New York unveils the first urban 
Aman Residences with one five-story penthouse and 22 exclusive homes 
ranging from one to six bedrooms boasting fireplaces, spacious outdoor 
terraces and heated pools, plus 24-hour lifestyle and concierge services and 
coveted views over Central Park. aman.com

Ode to Italy

A new era for luxurious, slow travel awaits with the 
revival of a legend. In 2023, The Orient Express La 
Dolce Vita train will welcome just 62 passengers 
aboard as it embarks on its maiden voyage through 
Italy’s north and south, immersing travelers in 
history, culture and art. In addition, the timeless 
Orient Express La Dolce Vita train will crisscross 
the continent in three distinct journeys connecting 
Italy to Paris, Istanbul, and Split, all departing from 
the inaugural private terminal at Rome’s Termini 
station. As an ode to the Golden Age and its iconic 
joie de vivre, guests will luxuriate in five-star service, 
elegant cabins and exclusive suites, and enjoy fine 
dining and award-winning wine while retracing the 
historic rail routes of years passed. 
orient-express.com

Cruise the Galapagos 

Retrace the route of Charles Darwin 
and discover the natural wonder of 
the Galapagos aboard M.V Evolution, 
a charming 200-foot luxury yacht 
bound for an expedition of a lifetime. 
Boasting four decks, contemporary 
suites, a jacuzzi, alfresco lounges, and 
sustainably sourced dining, Quasar 
Expeditions offers intimate sailing 
adventures, with two exceptional 
seven-night itineraries departing from 
the islands of Baltra or San Cristobal, 
in Equador. Each voyage is designed as 
an immersive nature experience led by 
a dedicated Galapagos National Park 
Guide, sailing between faraway islands, 
exploring on foot, snorkeling coral 
reefs, sea-kayaking, birdwatching, and 
star-gazing. Don’t miss the chance to 
spot dolphins, whales, giant tortoises, 
pink flamingos, giant land iguanas, 
and penguins up close. quasarex.com

World of Versailles

Within the lavish grounds of the Château de Versailles, the 
newly restored Le Grand Contrôle offers guests a retreat with 
royal grandeur and privileged access. Built in 1681 under 
King Louis XIV, Le Grand Contrôle has recently emerged 
from a four-year restoration where historians, architects and 
designers were tapped to execute the meticulous renewal 
in reverence to its 18th-century French heritage. Once host 
to Europe’s elite, Le Grand Contrôle now invites guests to 
stay in one of its 14 luxurious keys; presenting dedicated 
butler service; privileged guided tours throughout the 
Palace, Trianon Domain and Orangery gardens; access to the 
prestigious Valmont Spa; and aristocratic culinary offerings by 
20 Michelin-starred Chef, Alain Ducasse. airelles.com
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FUTURE OF TRAVEL

TRAVEL  
WITH A CAUSE 
As the world begins to travel again, 
community-based tourism encourages 
travelers to connect with their destination 
and the locals in a way that is much more 
meaningful and mutually rewarding
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T he one thing the last two years have 
shown us is that the way the world 
travels has changed. If nothing else, 

border restrictions and time-consuming 
medical protocol have forced us to seriously 
reassess not just how but also why we 
travel. What’s more, mass tourism, once a 
phenomenon taken so much for granted, is 
being replaced by an awareness that travel, if 
not managed responsibly, has an incremental 
and detrimental impact on the destination. 

Indeed, as Daniel Luddington, Senior Vice-
President of Development at Small Luxury 
Hotels of the World, pointed out, the UN’s 
recent Intergovernmental Panel on Climate 
Change report and COP26 have signposted a 
distinct urgency for travelers and businesses  
to do more in their sustainability commitments. 

Which explains why community-based tourism 
(CBT) has emerged as a model of sustainable 
tourism especially in beautiful, remote spots in 
developing countries. CBT encourages travelers 
to visit a destination and immerse themselves 
in the local culture, heritage and history, while 
mutually benefitting the communities living 
there to improve their standard of living and 
preserve the environment.

For Sara King, General Manager at Intrepid 
Travel, which specializes in small-group travel, 

committing to this kind of tourism encourages 
travelers to research a little more deeply. “Does 
the itinerary include eating local food and 
drinking local brands and brews, shopping 
from traditional artisans and for locally made 
products,” she asked. “Does it include public 
transport, meeting locals and getting to know 
the authentic place? Does any activity promote 
cruelty or exploitation of endangered species?”

Of course, in a sense, all travel is community-
based, even that five-star beach resort. It’s just 
that—as Planeterra, a nonprofit outfitter using 
community tourism to change lives, pointed 
out—even though tourism is a USD 8 trillion 
global industry, many local businesses and 
communities do not benefit from it, and there 
are “some forms of tourism where zero dollars 
reaches the hands of local people.”

In other words, though tourism is big business, 
it is often a net negative for that community in 
which it’s based. This is why, for Chris Baker, 
the Founder of OneSeed Expeditions—which 
runs very popular, intimate tours through 
Patagonia, Peru and Tanzania—there can be 
“no separating the infrastructure and impact 
of tourism from the people and places in 
which it occurs. CBT reaches its loftier aims 
when that community is considered, engaged 
and empowered at every step of the tourism 
experience.” 

Left page: A member of 
the Considerate Collection 
(SLH), Arctic Bath strives 
to spread the spirit of the 
small Swedish Lapland 
community

Right page: Gangtey 
Lodge offers authentic 
experiences through deep 
connections with the 
culture and community of 
rural Bhutan

“ Community-based tourism 
empowers local people to uplift 
their communities and provides 
them with the tools to invest in 
their own development priorities 
including health-care, education 
and the environment.” 
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FUTURE OF TRAVEL

“The current system of big hotel organizations and 
management normally does not make way for important 
local roles other than simple, functional ones because 
they can’t have more elaborate responsibilities,” added 
Luddington. “However, if you have several small houses 
converted into hotels or guesthouses, you can have several 
small teams in charge of them. And this can be local people 
running the houses—feeling empowered, being creative, 
having ownership.”

And so, in Bhutan’s stunning Phobjikha Valley, Gangtey 
Lodge, a Small Luxury Hotels of the World property, 
guests immerse themselves into the lives of the local 
communities by taking part in breakfast ceremonies at the 
monastery and meditating with the monks; and visiting 
local farming families to learn about their way of life by 
helping with the harvest and learning to make cheese and 
butter. Similarly, at Arctic Bath in Sweden’s serene Harads, 
guests are guided by members of the small Lapland 
community on berry picking excursions, taught to ice-fish 
by a local nature conservationist, or taken husky sledding  
to the legendary Northern Lights.

So committed to the cause is Small Luxury Hotels of the 
World that last October, the group launched Considerate 
Collection, a portfolio of over 30 hotels in 25 countries 
assessed by its own Sustainability Advisory Panel, 
with independent and impartial review by the GSTC. 
Central to the Collection’s approach are its three pillars: 
Environmentally Conscious, Cultural Custodians and 
Community Minded, which target not just community 
support and locally owned, family-run hotels, but also 
a local procurement policy, water conservation, and the 
elimination of plastic and single-use products.

Meanwhile, Planeterra works with another nonprofit in 
Delhi to train former homeless youth to guide walking tours 
of the city; and in Zimbabwe’s Victoria Falls, a chicken-
rearing co-operative run by women has transitioned into 

Above: OneSeed 
Expeditions is a recognized 
leader in community-
based tourism, offering 
the best in trekking and 
multi-sport adventures

Below: Planeterra uses 
tourism as a catalyst to 
improve people’s lives, 
protect their natural 
environments and 
celebrate their culture
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a catering company that provides cooking demonstrations 
and meals to travelers at campsites and lodges around 
town. 

Similarly, Intrepid Travel develops new CBT experiences 
in destinations that might otherwise not see the benefits 
of tourism. Its activities include working with Action Aid 
Myanmar to support villagers in the picturesque Myaing 
town with tree-planting programs, medical access and the 
provision of running water, while at the same time giving 
travelers an authentic snapshot of rural Myanmar with 
hikes and cycling routes.

Which is to say that CBT is not as simple as tweaking an 
itinerary and adding a couple of nights in a homestay. 
“Often, it’s a greenfield approach,” stressed Sara King, 
Intrepid’s General Manager. “It takes time to develop.”

Likewise, good CBT is specific to the communities in which 
it operates. “It’s not a case of one size fits all,” noted One 
Seed’s Chris Baker. “It is driven by the unique challenges 
and opportunities present in those communities.”

“But when done right,” added Jamie Sweeting, the President 
of Planeterra, “community-based tourism empowers local 
people to uplift their communities and provides them with 
the tools to invest in their own development priorities, 
including healthcare, education and the environment. 
So, not only does it make for better travel experiences for 
the visitor, but it also leads to improved livelihoods for 
communities.”

“Ask lots of questions,” advised Baker. “Don’t be afraid to 
call a hotel and ask,” said Luddington. “Book with a travel 
company that has a track record of offering community-
based tourism experiences,” added Sweeting.

And as Sara King put it: “With great travel comes great 
responsibility.” 

Above: Intrepid Travel 
ensures that local 
communities have 
full ownership and 
management of the 
tourism experience

Below: Community-based 
travel experiences vary 
greatly depending on the 
country you visit and the 
needs of local people
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ESCAPE

CRUISING 
CROATIA’S 

COAST 
Sail the shimmering waters of the 
Adriatic to discover a daydream of 
Dalmatian isles, UNESCO heritage 
sites and sybaritic Mediterranean 

pleasures

T here’s much to be said for the diversity of Croatia’s 
natural beauty, ancient history and hospitable 
locals. To get a satisfying feel for each, it’s best to do 

so by private yacht—preferably Satori, a 136-foot custom 
schooner owned by luxury hoteliers Jeanette and Claus 
Thottrup. Call on locally based travel designer Secret 
Dalmatia to chart your course through thousands of sun-
bleached islets that fleck the dramatic coastline, as well 
as mainland sights that reveal the country’s multilayered 
culture.

Hollywood catapulted Croatia into the global spotlight 
when its ancient citadels were given starring roles in the 
blockbuster series “Game of Thrones.” Fans may recall 
the Roman architecture of Diocletian’s Palace, a third-
century UNESCO-listed monument in the city of Split, 
from various scenes of the fictional city-state of Meereen. 
It’s a must-visit landmark where daily life unfolds along 
its narrow limestone streets and courtyards.

“For a unique experience in this part of Croatia, we take 
guests on a truffle hunt with an expert guide and Lagotto 
Romagnolo dogs,” said Alan Mandić, Founder of Secret 
Dalmatia. “We always spice up our trips with something 
unexpected based on the interests of each guest—that’s 
our specialty.” After sampling exquisite homemade truffle 
cheese and truffle-spiked rakija (a popular fruit brandy), 
guests are chauffeured to the harborside to board Satori.
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Best explored on a sailing 
yacht, Hvar Island is a  
place where ancient 
history meets unspoiled 
nature    
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ESCAPE

Relaxation comes easy on the sparkling vessel that revives 
a bygone era of sailing. Space and privacy have been 
carefully built into the glossy mahogany and walnut-clad 
design, while flawless service comes from a highly-trained 
crew, seasoned concierges and Michelin-starred chefs. 
(Through October, guests can book an onboard gourmet 
experience created and hosted by top Chef Massimo 
Bottura and his team). If you plan to sail with a masseuse, 
one of the five bedrooms can be converted into a spa. To get 
your heart pumping, the ship comes equipped with a host 
of high-tech toys including jet skis, kayaks and e-bikes.

Enjoy the salty breeze on your face as you set sail for 
Šolta—the strikingly beautiful “island of olives.” Visit 
sleepy fishing villages and stock up on some of Croatia’s 
finest olive oil and local honey before heading to Hvar 
Island. The storybook bay of Hvar Town is strewn with 
gleaming yachts, turquoise seas and terracotta rooftops 
crowned with a 16th-century hilltop castle. Upscale 
restaurants and boutiques dotting the cobblestone streets 
mirror the sophistication of the sunny isle’s sun-kissed 
clientele. Further inland, the landscape is draped with 
lavender fields and vineyards. Tap Secret Dalmatia to 
arrange private tours to a Benedictine convent where nuns 
still produce lace from agave plants (a nice souvenir), the 
Tvrdalj Castle in UNESCO-protected Stari Grad (Croatia’s 
oldest town), and a boutique winery in Jelsa that honors 
the island’s 2,400-year-old tradition of viticulture. Check 
into the newly opened Maslina Resort, which is setting 
the bar for mindful luxury in the region. Nestled among 
sea-facing pines, olive groves and vineyards, the property 
cashes in on its promise of serenity with a botanical-
driven spa and hyper-local restaurant.

EMBRAER TIP
With its generous cabin space and 

revolutionary interior, the Phenom 300E 
offers plenty of head and legroom—

providing comfort for your travel 
to Croatia.

Above: Until October 2022,
the Satori sailing yacht
offers a bespoke dining
experience from renowned
three-Michelin-starred 
Chef Massimo Bottura

Left: On Hvar Island, 
remote villages and 
ancient customs are a 
precious testament to the 
Mediterranean ancestry 
and lifestyle
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Across the Hvar Straight lies the Pakleni archipelago, 
where you can join the jet set letting loose at Carpe Diem 
Beach or drop anchor in a secluded cove to snorkel and 
explore islands lush with Mediterranean flora. Another 
day, hop in Satori’s jet tender to visit Biševo Island’s electric 
blue grotto that’s only accessible by boat, then make your 
way to the scenic isle of Vis to imbibe its native grape 
Vugava over a leisurely lunch of slow-cooked octopus at 
a rustic family eatery. Travel back in time on the island of 
Korčula, the birthplace of legendary explorer Marco Polo, 
by wandering its Venetian architecture and catching a 
traditional Moreška Sword Dance. Mljet, home to a forest-
shrouded national park, is a prime spot for freediving. 
Secret Dalmatia pairs clients with world champion free 
diver Lidija Lijić for beginner’s lessons and underwater 
adventures.

To add an air of aristocratic refinement to your holiday, 
head to Lopud Island, a historic summer retreat for 
Dubrovnik nobility. Rent the five-room Lopud 1483 
property, a 15th-century Franciscan monastery sensitively 
restored over two decades by art collector Francesca 
Thyssen-Bornemisza. It’s a quiet sanctuary where the 
legacy of contemplation continues in the Renaissance 
garden, on the fortress rooftop and in vaulted spaces 
adorned with classic and contemporary art.

On the mainland, Dubrovnik (which “Game of Thrones” 
buffs will recognize as King’s Landing) bejewels the 
Adriatic with its imposing baroque buildings, lofty stone 
walls and UNESCO-protected grandeur. Get lost in a 
cluster of cobbled alleyways and walk the ancient city 
walls for stunning town and sea views. For an authentic 
Dalmatian lunch, Secret Dalmatia will usher you to the 
home of Chef Katija Guljelmović where you’ll savor all 
the pleasures that Croatia affords: fresh food, good wine, 
drop-dead views, and locals who become fast friends.   

To start planning your next trip to Croatia, visit: 
secretdalmatia.com

Above: The newly opened 
Maslina Resort fuses 
classic Mediterranean 
styles with contemporary 
French touches, respecting 
the nature already in place

Below (top): Restored 
from its 15th-century 
incarnations, Lopud 
1483 is available to rent 
exclusively for private  
stays and events

Below (bottom): 13 of 
Lopud 1483’s original 
cells have been elegantly 
transformed into five 
private suites, each with 
views over the ocean
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PHOTOGRAPHY

Man on Glacier, 
Vatnajökull, Iceland 2015



A COLD 
REALITY 

Patrick “Pata” Degerman uses photography 
to connect and inspire people everywhere 
to take climate responsibility and commit 

to daily action to preserve the Earth’s most 
vulnerable ecosystems

A t first glance, Degerman’s images are 
striking. A collection of pure white 
snowy vistas, inky oceans with gigantic 

floating ice caps and roaming wild animals. 
But, on closer inspection, these images tell of 
a brutal truth.

For the past three decades, the Finnish 
photographer and professional explorer has 
summited 200 razor-sharp peaks, completed 
47 grueling expeditions, battled blizzards, and 
even survived a plane crash on a mission to 
draw attention to the very real climate crisis—
an extraordinary feat he attributes to his innate 
Finnish sisu, an unrelenting, white-knuckled 
determination to persevere in the face of 
adversity. As a champion of the wild, Degerman 
spends most of his time in the Arctic, surviving 
the harsh conditions with limited supplies, a 
glowing yellow Fjällräven tent and specialized 
photography gear designed to withstand the 
frigid cold. With each expedition, Degerman 
tests his limits personally, mentally and 
physically as he climbs, dives, treks, and sleds 
across the planet to capture storied landscapes 
and animals in the name of climate change 
awareness.

Fueled by an urgency to inspire global leaders 
and communities into daily climate action, 
Degerman uses his expeditions to show 
businesses and organizations the alarming 
changes he’s witnessing first-hand on the ice. 
“Showing real pictures and telling real stories 
from different expeditions and the conflict in 
those areas works like proof—I want to make 

an impact by getting people in all walks of life 
to question their own way of living,” shared 
Degerman, an award-winning keynote speaker 
who returns to Finland armed with fascinating 
yet startling photographs of cracked, melting 
glaciers, marooned polar bears and dwindling 
wildlife habitats. In 2017, Degerman planned 
and executed a six-week scientific expedition 
to examine how climate change affects 
the Antarctic coastal ecosystems. Using 
conventional cameras and 360-degree VR 
cameras, Degerman and his expedition team 
collected footage underneath a 16-foot ice 
shelf to document the research and ultimately 
show the world the uniquely beautiful and 
colorful life on the seafloor, all under threat 
from the impact of climate change.

With his upcoming photography book, 
Degerman hopes audiences will resonate 
with his powerful images of the Arctic 
and Antarctica. “If you see a picture and 
automatically say ‘wow,’ it will impact you. 
This positive impact will increase the need 
you feel to protect the Earth,” he explained. 
As the fastest-warming place on the planet, 
Degerman uses his profound landscape and 
wildlife images of the Arctic as his call to 
action for citizens everywhere. And it is not 
without hope—he is confident that everyone 
can protect and preserve the Earth for future 
generations through awareness, accountability 
and simple, sustainable changes.

To learn more, visit: patadegerman.com  
and read his interview on pages 38-41.
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Left page (top):  
Svalbard, 2018. Over 
the past three decades, 
Svalbard has warmed 
twice as quickly as the  
rest of the Arctic region

Left page (bottom): 
Svalbard, 2018. On an 
expedition in the Arctic, 
Degerman encountered 
37 polar bears that he 
observed from a safe
distance

Right page (top) : 
Iceland, 2015. A cave 
where light penetrated the 
clear ice roof 43 feet below 
the surface—a week later, 
the cave was gone

Right page (bottom) : 
Greenland, 2019. Blue 
ice occurs when falling 
snow is compressed on a 
glacier’s surface, causing 
air bubbles to be released 
and ice crystals to enlarge
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Above (top): Finland, 2020.
As temperatures dropped 
to -43 degrees Fahrenheit 
inside his tent, even the 
pages of Degerman’s 
books froze together

Above (bottom): Iceland, 
2010. Degerman witnessed 
the volcanic eruption of 
Eyjafjalla, which caused 
enormous disruptions to 
air travel across western 
and northern Europe

Rright page: Hawaii, 
2016. Fresh lava erupts 
from Kilauea on the big 
island of Hawaii, flooding 
Halemaumau Crater’s 
floor with fresh lava flows
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“ Showing real pictures and 
telling real stories from different 
expeditions to conflict areas, 
works like proof. I want to make 
an impact by getting people to 
question their own living.” 
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Patrick Degerman raises 
awareness of the growing 
climate crisis and inspires 
a new generation of 
environmental keepers. 
Read more on pages 38-41.
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LEADING EDGE

ARMING PILOTS WITH 
PREDICTIVE TECHNOLOGY 
Embraer utilizes an exciting solution to tackle a routine 
challenge for pilots—windshear

Imagine you’re driving your car down an old, bumpy 
country road. What would you give to have a technology 
that scans the road ahead, alerting you to where the big 
potholes are? Like the metaphorical “potholes” of aviation, 
windshear—any sort of rapid change in wind speed and 
direction—can present a huge problem for pilots. 

How Windshear Works

Usually, windshear is created when a downward burst of 
cool air hits the ground and fans out in all directions, like 
a stream of water gushing from a garden hose onto the 
ground.

When an airplane is caught in a microburst, it first 
encounters a headwind that causes extra lift; then, as the 
airplane passes the center of the windshear, this headwind 
gets replaced suddenly by a tailwind, causing a sudden loss 
of lift. Severe windshear can cover an area of two miles 
in diameter and is especially common during takeoff and 
landing.

To provide pilots with early 
warning about windshear 
conditions such as microbursts, 
Embraer has equipped several of 
its business jets with a predictive 
windshear technology that scans 
the real-time weather radar and 
flags problematic areas.

Left: The windshear 
technology is available  
for the Phenom 300E,  
the Praetor 500 and  
the Praetor 600

Right page (top): The 
technology increases 
crew awareness, allowing 
pilots time to prepare and 
maneuver for a smoother 
flight experience

Right page (bottom): 
Severe windshear can 
cover an area of two 
miles in diameter and is 
especially common during 
takeoff and landing
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Embraer’s Solution to Windshear

To provide pilots with early warning about windshear 
conditions such as microbursts, Embraer has equipped 
several of its business jets with a predictive windshear 
technology that scans the real-time weather radar and 
flags problematic areas. This increases crew awareness, 
allowing pilots time to prepare and maneuver when 
needed for a smoother flight experience. If you’re in need 
of an extra layer of alert, reactive windshear alerting 
provides alerts after the airplane encounters windshear.

The Difference Between Predictive and 
Reactive Windshear Technology

Predictive complements reactive by providing guidance 
to avoid while reactive provides an alert so the pilot can 
perform a windshear escape maneuver. Do you need both 
to operate an aircraft? The short answer is no. However, 
they work together, similar to a vehicle’s seatbelt and 
airbag. While a seatbelt keeps you safe and helps avoid 
injury, airbags are an additional safety measure in the 
event you need them. The same idea applies here with 
predictive and reactive windshear.

Both predictive and reactive windshear technology are 
available options for the Phenom 300E, the Praetor 500 
and the Praetor 600. 

Scan the QR code with 
your phone’s camera to 
see how the technology 
works
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PORTRAIT

MOVING 
MOUNTAINS 

Finnish explorer, photographer and award-winning 
keynote speaker Patrick “Pata” Degerman is a force 
for the planet, and now he’s taking his message to 

the global stage with a monumental mission to reach 
and inspire 100 million people to take climate action 

by the end of 2026

As an accomplished explorer, 
you’ve completed 47 expeditions 
and summited 200 mountains 
throughout Antarctica, 
Greenland and the Himalayas. 
Where did your desire come  
from to explore the most isolated 
and challenging environments on 
Earth?
For centuries, explorers have traveled 
around the world, visiting the most 
extraordinary places. The Vikings 
reached the Americas at the end of the 
10th century, Amundsen reached the 
South Pole in 1911, and Hillary climbed 
Mount Everest in the early 1950s. Even 
though explorers have covered most 
unknown areas, there still are widely 
unexplored places on our planet. 
Why do I want to go to places nobody 
has visited before? Is it just a need to 
know? No, I think it goes far deeper 
than that. We explore so we may know 
the Earth and the universe better, 
and we get to know ourselves along 
the way. We embrace the struggle and 
accomplish things others thought 
impossible—these are life’s great 
moments. We do not explore to cheat 
death. We explore to celebrate life.

You are a passionate advocate 
for climate action and preserving 
our planet. How do you use your 
expeditions to inspire others? 

With each expedition, I return home 
armed with firsthand accounts and 
photographs of melting glaciers and 
shrinking wildlife habitats in the 
world’s most vulnerable regions. I 
use these images to deliver keynote 
speeches to businesses throughout 
Finland and abroad. Through these 
stories and images, I am raising 
awareness of the growing climate 
crisis. I take it from a positive 
perspective, showing people the 
incredibly beautiful nature of polar 
areas or wildlife in different jungles  
for them to see Earth’s conflict. 

You have a goal to reach and 
inspire 100 million people to 
take climate action by the end 
of 2026; how can individuals 
and communities take up this 
challenge? 
It’s quite a challenge, but completely 
possible. I want to get people involved 
in any way that preserves our planet. 
People need to start somewhere, 
and usually, that one thing leads to 
another. It’s about the legacy you hope 
to leave behind for the generations to 
come. And for me, after experiencing 
climate change close up, I understand 
that just living is not enough. There’s 
nothing more important that we can 
leave to the kids on this planet than a 
legacy of faith and hope. That means 
not giving up, ever, no matter what! 

My legacy would be planting a seed of 
Finnish sisu* into every child’s head. 

While exploring, how do you 
actively lessen your impact, and 
what measures do you take to 
preserve the environments you 
visit? 
There is a conflict between speaking 
about climate change and traveling on 
different expeditions. To really change 
someone’s behavior, we need a strong 
impact. Nowadays, that impact is 
very visual—a picture or a movie with 
a strong message. We need to have 
these strong messages in this war, and 
I’m prepared to put myself in harm’s 
way to get them. All my traveling is 
connected to fighting climate change. 
In addition to that, I am compensating 
for all the expeditions. Twice, just in 
case.

Can you share with us the 
most important lessons you’ve 
learned from the environments 
you’ve experienced and the 
communities you’ve encountered 
along the way?
I used to struggle in the beginning, but 
a personal mantra helped me along 
the way. I learned from a former Navy 
SEAL long ago to develop a mantra—a 
short statement or sentence that will 
perform as a code to your brain to get 
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Patrick Degerman 
completed 47 expeditions 
and summited 200 
mountains throughout 
Antarctica, Greenland  
and the Himalayas
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PORTRAIT

moving. Sometimes you get stuck or 
freeze in a situation, and you need 
to move; this mantra will do the job. 
Mine is “upwards and onwards.” But, 
to get it to work, you need to say it for 
months every day and understand 
the meaning. At some point, it just 
starts to work, and you will mentally 
overcome obstacles that would have 
stopped you before, just with a few 
words.

Secondly, we all have dreams, which 
can come true if we are brave enough 
to try. Braveness is being afraid and 
pressing on regardless, and proper 
training is the enemy of fear. If you 
want your dream to come true, start 
training; anyone can do extraordinary 
things that are not part of everyday 
life through practice. Of course, risks 
are always involved, but by finding 
solutions, preparing for and practicing 
all scenarios, the risks diminish 
substantially. Lastly, we can do 
anything with two things: teamwork 
and sisu. Together, a group has more 
knowledge and skills than one person, 
and one person who has genuine and 
deep sisu never gives up.

How do you prepare physically 
and mentally for an expedition? 
What qualities do you rely on 
most while you’re exploring? 
Good social skills, persistence and 
a passion for nature are the key 

attributes of an exemplary explorer. 
However, being an explorer requires 
much more than that. You have to be 
able to sell your ideas, arrange and 
manage complex logistical plans, and 
maintain excellent language skills. An 
explorer also needs to be in top shape 
both physically and mentally. You need 
to be in good physical condition for 
three reasons; firstly, it is safer because 
if there is an emergency, you can climb 
steeper, walk longer and work harder. 
Secondly, it makes it easier to reach 
the summit even in terrible conditions. 
And lastly, it’s more fun—you have 
time to enjoy nature, not only survive 
the next hill. Many of our actions are 
limited by barriers we’ve created in 
our minds, but we can learn to ignore 
them even if an idea seems impossible 
at first. We’re doing things today that 
seemed impossible 50 years ago!
 
Prior to an expedition, we have 
training sessions that are notoriously 
tougher than the expeditions 
themselves, which ensures the task 
becomes routine, substantially 
reducing the likelihood of a hazardous 
event. In addition, we draw up 
a long list of “what ifs,” prepare 
documentation and acquire the 
necessary equipment to overcome 
these obstacles. In rare cases, if it 
proves to be too risky for an expedition 
to take place, it is canceled. Last 
but not least, you need patience, 

motivation and a high level of 
commitment to endure the countless 
hours of practice. 

You’re planning an expedition to 
Greenland this year. Can you tell 
us about Unexplored Club and 
the experience you’re hoping to 
create for your entourage? 
Unexplored Club is a conscious 
thought leadership community. I want 
to provide the possibility for connected 
people to see climate change with 
their own eyes and spread it out 
through their own channels, their 
own company or media. On the last 
expedition, when the sun was setting, 
we sat in the base camp looking out 
over a fjord packed with a million 
tons of ice. Our dinner was cooking, 
we drank some dark rum, and two 
humpback whales were playing right 
in front of us. There is no small talk 
in a situation like this; you talk on a 
different level; I call it “big talk.” You 
talk about passion, fear, love, and 
other topics that make a difference. 
The incredible raw nature performs 
as a catalyst for us to see things 
differently. Back home in civilization, 
we can easily become blind. Out 
there, it’s something else. People are 
coming back from these expeditions as 
changed human beings; I have seen it 
many times.  

“ We explore so we may know the 
Earth and the universe better, 
and we get to know ourselves 
along the way. We embrace the 
struggle and accomplish things 
others thought impossible—
these are life’s great moments.” 
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A GREENLAND EXPEDITION 
WITH UNEXPLORED CLUB

Be one of just seven to journey into the 
unknown on an expedition of a lifetime, led by 
professional explorer Patrick “Pata” Degerman. 
Departing in July and August 2022, Unexplored 
Club will embark on an exclusive 7-day mission 
deep into Greenland, where few people have 
trekked before. Here, you’ll experience the 
profound beauty of the Arctic and encounter 
the wild in a way that will challenge and inspire 
you to protect and advocate for the planet. 
To prepare for this exceptional pursuit, team 
members will undergo a training module, 
including physical training, base camp training, 
personalized expedition gear, first aid and safety 
training, and coaching for supporting family 
members.

Visit unexplored.club for more information and 
access a 10% discount on 2022 expeditions, 
exclusively offered to Advantage readers with the 
code Advantage Greenland22.

Left page: As a champion 
of the wild, Degerman 
spends most of his time 
in the Arctic, surviving the 
harsh conditions

Right page (top): 
Departing in July and 
August 2022, Degerman 
is planning an exclusive 
7-day expedition deep into 
Greenland

Right page (bottom): 
Degerman tests his 
limits to capture storied 
landscapes and animals 
in the name of climate 
change
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* Sisu is a Finnish concept that describes a person‘s 
innate grit, determination, tenacity, resilience, and 
bravery when facing adversity.
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INNOVATION

TOKEN OF 
APPRECIATION 
For collectors, investors and nouveau-riche 
millennials flush with cryptocurrency, NFTs—
or non-fungible tokens—are big news. They’re 
a digital commodity somewhere between 
baseball rookie cards and fine art, and many in 
the market are banking on them increasing in 
value the same way. But there’s more to NFTs 
than meets the eye, and they may end up 
changing the way we think about ownership 
in the physical world.

USD  
1.4 million
The first NFT ever created or “minted,” 
representing a digital animation titled 
“Quantum,” was added to the Namecoin 
blockchain on May 3, 2014. Inventor 
Kevin McCoy ceremonially sold a link to 
the work, a generative art piece created 
by his wife Jennifer, to collaborator Anil 
Dash for the equivalent of USD 4 at the 
2014 Seven on Seven conference; McCoy 
later sold ownership of that first token for 
USD 1.4 million in Sotheby’s 2021 Natively 
Digital Sale. NFTs really boomed later in 
their life; the first major project, “Etheria,” 
released 457 hexagonal tiles priced at ETH 
1, (then the equivalent of USD 0.43), to the 
Ethereum blockchain in late 2015. The 
majority sat unsold until March 2021, at 
which point eager buyers snapped them 
up—also for a total of USD 1.4 million. 
Not every NFT is valuable, however: 
many now sit on the market at a lower 
asking price than the cost of the “gas fee” 
required to transfer their ownership on 
the blockchain, though rare and desirable 
items can command significant prices. 
Nunfungible’s assessment of the market 
suggests NFT prices rose from an average 
of USD 24.98 in January 2020 to USD 
913.48 in December 2021.

Absolutely Anything
NFTs are rarely used to transfer absolute ownership or copyright 
of artwork. They are the equivalent of a certificate of authenticity, 
typically asserting that the buyer owns the “original” of a digital file. 
That said, while they’re most commonly used to sell digital art, that 
tokenization means NFTs can technically be used to authenticate 
just about anything, both digital and physical. Storage limitations 
mean NFTs do not usually contain the item itself in any case—they 
generally consist of a link to the item to which they refer, stored 
elsewhere—although some have found a way to include tangible 
items directly on the blockchain; Oscar Toledo’s Nanochess, for 
example, packs a full chess engine with an AI opponent into the 
transaction metadata of an NFT hosted on the Cardano blockchain.

Digital Auctions
Christie’s puts the average age for NFT 
buyers at 38-years-old, with around 
three quarters of those being new 
investors in the art market. As befits 
a blockchain innovation, many of the 
biggest buyers are cryptocurrency 
investors who choose to remain 
anonymous, and many are celebrities. 
The likes of Jake and Logan Paul, 
Snoop Dogg and Steph Curry have 
secured sizeable collections as well as 
released their own NFTs to market. 
A number of platforms have been 
established to promote and sell NFTs, 
with OpenSea currently the largest, 
though the most lucrative sales have 
thus far come via traditional auction 
outlets: Christie’s, Sotheby’s and 
Phillips have all held major NFT-
focused events, with Christie’s recently 
passing USD 100 million in NFT sales, 
and all are planning further digital 
auctions in the future.
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USD  
69.3 million
NFTs catapulted digital artist Mike Winkelmann, 
better known by his alias Beeple, from relative 
anonymity to selling the third-most-expensive 
artwork by a living artist. The NFT of his collage 
work, “Everydays: The First 5,000 Days,” sold in a 
March 2021 Christie’s auction for the equivalent of 
USD 69.3 million, paid in Ethereum by a Singapore-
based investor. “Human One,” a blockchain-linked 
kinetic video sculpture the artist calls “the first 
portrait of a human born in the metaverse,” later sold 
through Christie’s for USD 25 million—and, naturally, 
came bundled with an accompanying NFT. 

The Metaverse
NFTs are inextricably linked with the blockchain, a form 
of distributed digital ledger which openly and indelibly 
records transactions. They exist only as entries in those 
various ledgers. They also go hand-in-hand with the 
blockchain-based cryptocurrencies used to buy them and 
will likely form the basis for ownership (and transferring 
physical goods to digital) in the metaverse, the nascent 
concept of a decentralized digital 3D social environment 
running on blockchain. 

Authenticity
Many luxury brands see the potential for 
linking NFTs to precious items. High-end 
sales from Luxe Watches, for example, 
include the option of an NFT correlating 
to the sale, which helps to prove the 
authenticity of your timepiece, while the 
Aura platform—launched by brands like 
Louis Vuitton, Prada and Cartier—aims to 
use blockchain tokens to track items over 
their entire lifetime, including repairs, 
resales and even handling and material 
sourcing at the point of manufacture. 
Digital products are also on the horizon; 
Nike’s purchase of NFT studio RTFKT—
which took just seven minutes in February 
2021 to sell a collection of entirely digital 
shoes for USD 3.1 million—suggests the 
company plans to add NFTs to its already 
growing collectors’ market, while Gucci 
recently sold its first NFT, a film inspired 
by its recent “Aria” collection.

Worldwide  
Interest
The market for NFTs has slowed a 
little since the early part of 2021, 
though Morgan Stanley’s forecasts 
see the market potentially rising 
to anywhere between USD 11 and 
USD 22 billion by 2030. Statista’s 
data suggests that around 30,000 
sales occurred between November 
to December 2021, compared to a 
peak of nearly 95,000 in September, 
with 18,000 of those coming from 
the primary market. NFTs are 
particularly popular in South East 
Asia; Finder.com’s most recent 
NFT adoption report puts the 
Philippines, Thailand and Malaysia 
at the top of the ownership charts, 
with an estimated 32% of Filipinos 
owning at least one NFT. In the 
U.S. and Europe, the figure is closer 
to 4%, with around 75% of those 
surveyed currently unclear on what 
an NFT is.

Buyer Beware
As with any commodity, NFTs are not guaranteed to turn a profit. 
Many have been linked to money laundering scams in the unregulated 
crypto market, and a large number have been generated automatically 
by bots, promising ownership of content for which no rights have been 
secured. In reality, NFTs rarely actually do anything, the art they link 
to can be easily reproduced—or even disappear if the off-blockchain 
source they reside on becomes unavailable—and they can come with a 
huge environmental cost. Digiconomist suggests that a single Ethereum 
transaction requires the same amount of power as an average U.S. 
household would use in 7.44 days. There is certainly a market out there 
for them, and it may be one that grows significantly, but the key is 
investing in the right NFTs from trusted sources.
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SUSTAINABILITY

ACCENTUATE  
THE POSITIVE 

Boasting a long-standing commitment to responsible 
business across its portfolio of prestigious Maisons, 
Richemont is pioneering a sustainable luxury goods 

market

A strategy for sustainability has shifted from a “nice” 
thing to an essential tool in the emerging business 
landscape. This paradigm shift has been driven by 

consumers, investors and markets demanding greater 
transparency and responsibility of a company’s external 
impacts on environment and society.

At COP26, the International Financial Reporting Standards 
(IFRS) announced the creation of the International 
Sustainability Standards Board (ISSB) to standardize how 
companies report on environment, social and corporate 
governance (ESG) to the markets. ESG forms a significant 
way for regulators, stock exchanges and governments to 
assess net zero ambitions, in alignment with The Paris 
Agreement.

Greenwashing of financial products gives a misleading 
valuation, so standardized reporting is a welcome 
evolution and savvy companies are investing in long term 
visions by applying a robust framework for sustainable 
reporting.

In 2019, after two decades of continuous improvement, 
Richemont launched its Transformational Strategy to 
increase sustainability and responsibility in the luxury 
sector while maintaining a positive impact for all 
stakeholders. Richemont’s “Movement for Better Luxury” 
is underpinned by four focus areas: People, Communities, 
Sourcing, and Environment, all of which are encompassed 
by strong governance, active stakeholder agreement and 
continuous innovation in materials and processes. 

Sustainability expert Illana Adamson interviews Matthew 
Kilgarriff, Director of Corporate Social Responsibility at 
Richemont, on the drive for greater sustainability in the 
luxury goods market. As the Vice-Chair of the United 
Nations Global Compact in Switzerland and an Officer of 
the Responsible Jewellery Council, Kilgarriff is well placed 
to steer Richemont towards the future.

Above: Matthew Kilgarriff, 
is Director of Corporate 
Social Responsibility at 
Richemont

Right: Richemont 
Headquarters by architect 
Jean Nouvel in Bellevue, 
Canton of Geneva, 
Switzerland
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As we transition into the age 
where profit is made from 
solving the problems of the 
Anthropocene rather than 
causing them, I am interested in 
your approach to sustainability 
with Richemont. 
I am a former practicing accountant, 
so I look at sustainability on balance 
sheets as assets, liabilities and 
contingent liabilities. My role [at 
Richemont] is, in part, to minimize or 
eliminate any negativity in the asset 
base. 

ESG is taking center stage as a 
measure of risk. How important 
do you think the role of Chief 
Sustainability Officer (CSO) is 
going to be in the near term?
There are two parts to your question. 
One is about the profile and history of 
those leaders and, secondly, what sort 
of influence they have on ESG. 
Historically, I was a chartered 
accountant. I have been with 
Richemont for 20 years, yet I had 
to retrain for my new role because 
I wasn’t satisfied with being a good 
amateur. I wanted to professionalize 

myself, so I took a master’s at the 
Cambridge Institute of Sustainable 
Leadership—aged over 50! 

Richemont has already achieved the 
ESG goals that we set ourselves—to 
be judged fairly by the market and 
stakeholders. We have been publishing 
sustainability reports for 15 years, 
and last year accelerated our efforts 
by aligning to the UN’s Sustainable 
Development Goals (SDG). We are 
now top-ranked by Sustainalytics and 
received an A ranking at CDP. These 
frameworks require comprehensive 
disclosures and management of 
environmental risks, and demonstrate 
our commitment to environmental 
leadership.

We achieved all of that under my 
efforts. That will change, though, 
because a company of our size in a 
leading role probably can’t go on much 
further without a CSO*.

In regards CSO’s influence on ESG, the 
brands in our group are doing their 
part; Chloé has just become the first 
luxury fashion house to achieve B Corp 
certification for instance [measures to 

reduce environmental impact such as 
introducing 80% of recycled cashmere, 
and 10% reduction in overall water 
consumption in production by 2022]. 
But I am the one setting the tempo; I 
am committed to our purpose piece, 
so I set out my goals, target dates and 
the steps to get there. I do that with 
Cartier and Piaget and so on. They 
don’t always love me for that, but I 
work for the Chief Financial Officer 
of the Richemont group, and I use 
that position to think about assets 
and liabilities every day. We walk 
through our balance sheet, and we ask 
ourselves, are these really assets? Are 
they on the right side of our balance 
sheet? Some of your readers may have 
a shock coming soon too, but if they 
play the game that I’m playing, then 
they will manage that process.

At our recent sustainability 
conference, I used the lyrics of an 
old song (1944) as a theme for a 
sustainable strategy. “Accentuate 
the positive” [assets] “eliminate the 
negative” [impairment], and “don’t 
mess around with Mr. In-between” 
[everything else].
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SUSTAINABILITY

What are your thoughts on the 
role of affluent consumers?
The 1% consume a disproportionately 
large part of the Earth’s resources, and 
they should do that in as responsible 
a way as possible. There might be few 
of them, but they have this enormous 
capacity and influence, so the assets 
they own and control should be the 
most [planet] positive assets and not 
the ones that do the most destruction. 
They have homes, businesses, a very 
heavy asset base which includes 
luxury things like jewelry. My role 
at Richemont is to eliminate any 
negativity on that part of their asset 
base.

Standing on the shoulders of 
our past gives us greater insight 
into our future. What do you 
consider to be the advantage 

of being a custodian of these 
heritage brands in terms of 
sustainability? Do you feel a 
weight of responsibility in your 
role to future generations? 
Oh, absolutely, I’m very clear in my 
thinking. For a pure retail business 
that has no roots, the future is as 
fluid as the present for them. That’s 
completely different from a business 
that has survived wars and everything 
else for hundreds of years.  Richemont 
is a 30-year-old company with brands 
underneath it that collectively have 
over 2,000 years. The families that buy 
our brands have been partnered one 
way or another with those brands for 
a very long time. So, when I look into 
the future, I try not to look at the next 
quarter or the next season; I look at 
the next 100 years, which currently 
have pretty dark clouds for biodiversity 

and climate. I want to see how we can 
plot a course to get the next 100 or so 
years right in terms of the design and 
the marketing piece for the ethos of 
the companies under our stewardship. 
How can I ensure that what we do now 
is going to be the right thing for the 
next 100 years as we go into this new 
bio war that we have decided to wage 
with the planet? So, I am trying to set 
a course with science-based targets. I’ll 
be gone, but I want to do the shaping 
now because I’ve got the luxury of 
thinking very long term.  

*Since our interview Richemont announced 
Dr. Bérangère Ruchat as its first CSO. She was 
most recently senior VP of sustainability at 
Firmenich, Switzerland where she led ESG 
reporting.
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Above: Chloé’s F/W21 
collection introduced 
80% recycled cashmere 
and more than 50% of 
silk came from organic 
agriculture

Right page: Chloé 
recently became B Corp 
certified, being the first 
luxury Maison to join this 
community of leaders
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RICHEMONT’S  
IN NUMBERS

26 Maisons and businesses

2,247 mono-brand boutiques  
(as of March 2021)

USD 14.78 billion revenue in 2020-21

USD 3.86 billion net cash  
(as of March 2021)

35,000 employees

125 nationalities

58% of workforce are women

RICHEMONT’S MOVEMENT FOR BETTER LUXURY

PEOPLE

• Lifelong learning to preserve 
craftsmanship and employability

• Contributing to the overall well-
being of our people

• Promoting diversity and
inclusion within our workforce  
and beyond

COMMUNITIES

• Providing support to our 
communities in ways that align 
with our Maisons’ values and
support Richemont’s key 
investment themes

• Collaborating with partners  
and measuring the impact of  
our programs

• Encouraging our people to 
volunteer in local communities

SOURCING

• Securing responsible practices 
in our supply chains and sourcing 
activities

• Implementing transparency 
and traceability in raw material 
sourcing

• Promoting care for the 
environment

• Delivering positive social impact

ENVIRONMENT

• Embedding circularity in our 
products and business models

• Ensuring a high level of 
environmental stewardship  
across all activities

• Minimizing our greenhouse gas, 
water and waste footprints
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“ When I look into the future, I try 
not to look at the next quarter or 
the next season; I look at the next 
100 years, which currently have 
pretty dark clouds for biodiversity 
and climate.” 
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MAKING A DIFFERENCE

CHANGE MAKERS
On the eve of celebrating its fifth anniversary in April 2022, the Embraer 
Foundation reflects on the past five years of social investment across the U.S., 
sharing several key success stories from its grantees, disaster relief and charity 
flight efforts. With this milestone, the Embraer Foundation acknowledges the 
contributions of its volunteer projects and partners as the team looks ahead with 
hope, encouragement and renewed motivation for its future success.

Embraer Supports Disaster Relief 
Partner Airlink During Hurricane Dorian

When Hurricane Dorian ravaged the Bahamas in 2019, 
the Embraer Foundation reached out to disaster response 
partner Airlink to help with a support flight provided by 
Embraer’s flight operations team.

Understanding the importance of cash support for Airlink 
disaster response operations, the Embraer Foundation 
also launched a matching gift campaign with employees 
and friends of the Foundation to raise much-needed funds 
to support Airlink’s rapid response to the communities in 
crisis in the Bahamas. 

Seventy people supported the campaign and donated USD 
20,000; Embraer Foundation added a matching gift of 
USD 15,000, for a total of USD 35,000. Hurricane Dorian 
required a long-term response from Airlink that lasted two 
years. As a result of support from the Embraer Foundation 
and others across the aviation and public sectors, Airlink 
delivered 145,000 pounds of relief supplies and almost 
1,000 responders that provided 110,000 people with 
healthcare and medical supplies, 162,000 people with 
clean water and hygiene supplies, and 11,000 people with 
shelter and other services. 

“Embraer’s role in supporting Airlink’s mission reflects its 
industry leadership and understanding of the importance 
of providing airlift and logistical solutions to relief 
organizations for the delivery of critical aid to communities 
in crisis,” commented Sandra M. Walter, Airlink Director 
of Development. Consistent with Airlink’s mission to 
support the logistics and aviation transportation needs 
of credible nonprofit relief partners, Airlink provided 29 
nonprofit organizations with cargo and responder flights 
at no cost or discounted by commercial airlines, which 
resulted in USD 962,000 in transportation expense relief. 

Embraer Foundation launches 
Educational Partnership Program

The Embraer Foundation launched its first of many 
new programs providing social investment through 
scholarships, grants and employee volunteer hours to 
numerous high schools, technical colleges and universities 
in the U.S.

Through the Educational Partnership Program (EPP), 
Embraer will implement an industry-focused scholarship 
and internship program to inspire and recruit students 
into aviation careers. “As one of the leading companies 
in the aerospace industry, Embraer is invariably focused 
on innovation and education,” said Monica Newman 
McCluney, Head of the Embraer Foundation. “Education 
has always been at the core of our social responsibility 
initiatives, and our new program reinforces that 
commitment—not only to inspiring youth through 
aviation but to developing a high-performing and diverse 
talent pipeline.” EPP will initially focus on six schools 
with aviation training programs to award scholarships 
and program grants while also providing internship 
opportunities that allow students to experience the 
aviation industry before graduation.

This structured program allows Embraer to hire entry-
level talent and retain a more diverse workforce, which 
are key components of Embraer’s ESG commitments, 
and supports the company’s goal of steadily increasing 
the onboarding of talented students from EPP schools 
over the coming years. “It is crucial that we make social 
investments that ensure our ability to attract a diverse 
workforce. These students are the future of our industry, 
and we are honored to provide additional resources to 
help them grow and succeed,” noted Newman McCluney.
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Together, Experience Aviation and 
Embraer Foundation Reach New Heights

Throughout Experience Aviation’s four-year partnership 
with Embraer, more than 500 at-risk middle and high 
school students have participated in the South Florida 
Build and Soar Summer Program, which challenges 
students to build or restore a single-engine aircraft. 
“Experience Aviation’s partnership with Embraer over 
the years has allowed our team to reach students across 
the nation by exposing them to the World of Aviation 
and STEM through our innovative academies,” shared 
Barrington Irving, Founder & CEO of Experience Aviation.

Participating students worked directly with aviation 
industry experts who provided mentoring, real-world 
application theories and hands-on learning. “Through 
this partnership, we were able to redefine what it means 
to engage learners through hands-on, expeditionary-
based challenges within the aviation industry. During the 
Pandemic, the support from all our partners, including 
Embraer, allowed our team to pivot in how we deliver our 
curriculum and services to youth across the nation by 
implementing a Hybrid Virtual Academy,” said Irving. “In 
the Academy, students had the opportunity to virtually 
follow my expeditions around the world, accelerate their 
learning, re-engage within their communities, and spark 
joy.” 

Upon program completion, select students have earned 
flight training scholarships and the opportunity to give 
back to other communities. As a result of the students’ 
efforts and our partnership, some of the restored planes 
were used to deliver medical supplies and goods to 
developing countries.

Embraer’s VTO Employee Benefit and 
Learning for Success, Inc.

Career education programs, like Ft. Lauderdale-based 
Learning for Success, Inc.’s Kids and the Power of Work 
(KAPOW), play an important role in exposing youth to 
different careers. Programs like KAPOW also help students 
graduate with the life skills needed to access and succeed 
in post-secondary educational opportunities. 

The Embraer Foundation and more than 15 Embraer 
employees leveraged the company’s Volunteer Time Off 
(VTO) benefit in support of KAPOW by pairing with local 
elementary or middle schools. Through mentoring and 
educational worksite visits, our volunteers helped many 
South Florida youths develop job and career skills, self-
awareness, positive work habits and attitudes, teamwork 
and independence, communication, and decision-making 
skills. 

Embraer volunteers were assigned to a class to whom they 
presented eight one-hour lessons, each of which featured 
a work-related concept. The lessons were interactive, 
educational, hands-on, and, most of all, fun. Throughout 
each lesson, volunteers reinforced awareness of the 
world of work and how it can be built into every aspect 
of students’ lives—at home, school, through hobbies, and 
community activities. Teachers reinforced the KAPOW 
work themes between lessons and volunteer visits to the 
classroom through activities, play and virtual field trips/
tours. 

EMBRAER FOUNDATION’S INCREASING 
IMPACT

Beginning this year, the Embraer Foundation will transition 
from annual grant allocation to a year-round submission 
process. For social impact and education, aviation, 
sustainability, and D&I grants, the Foundation will review and 
award grants in April, August and December. 

To address the ongoing need of local projects, social impact 
grants will increase to a maximum award of USD 10,000 each, 
while aviation, D&I, and sustainability grants will have no 
grant limit and have the opportunity to be funded as multi-
year contributions. In addition, the Foundation will award 
volunteer-led mini-grants to organizations supported by 
Embraer employees who wish to participate in projects that 
require tools or supplies.

For more information, visit: embraerfoundation.org

Airlink Humanitarian 
Programs Director 
Stephanie Steege 
preparing relief 
aid for shipment
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Focusing on sustainable, 
seasonal and plant-based 
ingredients, New Nordic 
fare is revolutionizing 
the way we eat and dine 
globally. Read more on 
pages 56-59.
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CULTURE

“ The absence of tourists gave us time to rethink 
the way we present our city. Venice is not just 
an open-air museum. It’s a vibrant, working 
town and we want visitors to see it that way.” 
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VENETIAN  
GEMS 

Indulge in a top-notch tour of Venice 
that takes in the lagoon, avant-garde 

galleries and culinary delights

D uring the pandemic, the citizens of Venice—like 
citizens everywhere—reclaimed their city. Young 
Venetians on the mainland moved back to the 

islands; swans basked on the canals and the once tourist-
clogged thoroughfares stood deserted. “It was a particular 
moment,” said Claudia Malfitano, Co-founder of Venetian 
creative agency MAY. “For the first time, the absence of 
tourists gave us time to rethink the way we present our 
city. Venice is not just an open-air museum. It’s a vibrant, 
working town and we want visitors to see it that way.”  

Prior to launching MAY in 2020, Malfitano and her Co-
founders, Carlotta Santini and Camilla Rigo Langé, 
had spent eight years devising art and design events 
in Venice. Their bespoke tours called Venice For were a 
natural progression, aimed at discerning art, design and 
architecture lovers. Catering to groups of no more than 
eight people, they weave along quiet backstreets, stopping 
at under-the-radar galleries and ateliers where curators, 
artists and experts greet participants on a four-hour tour 
consisting of around 10 stops which can be adjusted 
depending on preferences. 

Each itinerary offers a mix of heritage and new, mainstream 
and niche, with an emphasis on the contemporary. 
Venice has a rich history of boatbuilding, woodworking, 
glassblowing, and textile design, but beyond the kitsch 
carnival masks and glass figurines, a younger generation 
of makers are interpreting these crafts in new ways. The 
design tour includes stops at LagunaB, a glass atelier 
who takes Venice For guests on a boat tour to the barena 
(sandbar) to explain its form and function; Micheluzzi, 
where sisters Elena and Margherita Micheluzzi adapt 
glass blowing skills learned from their father into modern 
pieces with a twist; and fabric house Tessitura Luigi 
Bevilacqua. Dating back to the 1700s, it still produces 
many of its original fabrics and has an archive of more 
than 3,500 designs, among them the so-called Senatori 
velvet, coveted by 17th-century Venetian noblemen. 

Located in the Church 
of San Lorenzo in Venice, 
Ocean Space presents 
exhibitions that tackle 
issues facing the oceans
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Left page (top): Micheluzzi 
Glass is a collection of 
handmade glass designed 
by Elena and Margherita 
Micheluzzi

Left page (bottom): 
Dating back to the 1700s, 
Tessitura Luigi Bevilacqua 
produces fine fabrics with 
ancient roots

Right page (top): 
Set on the Grand Canal, 
Aman Venice features 
frescoes and reliefs by 
revered Italian artists 

Right page (bottom): 
Discover Venice’s iconic 
lagoon by boat to 
understand the city’s 
fragility and the climate 
challenges it faces

CULTURE

EMBRAER TIP
Board your Phenom 100EV with four of 
your closest friends and reach Paris in 

less than two hours to continue your art 
tour of Europe. 

There’s also an opportunity to go by boat out to Venice’s 
iconic lagoon. In 2019, Acqua Alta reached its highest 
level since 1966, causing Venice to lose electricity for two 
days. “It was like a tsunami. Really scary,” said Malfitano. 
The city’s annual floods and dramatic high tides are 
themselves a tourist attraction, but she is keen for visitors 
to understand Venice’s fragility and the climate challenges 
it faces. “When you go to the sandbar, you see how the 
lagoon is formed and its relationship with the tides.” You 
only need to watch agile gondoliers deftly steer tourists 
through thread-like canals to realize that Venetians have a 
unique relationship with their waters. “We want outsiders 
to realize that Venice is a complex place; living here comes 
with a price.”     

During biennales, MAY’s art and architecture tours high-
light the most striking pavilions and take in established 
landmarks, where official guides perform bespoke tours 
inside the biennales. These include the former showroom 
for Olivetti, designed by the late, great Venetian architect 
Carlo Scarpa in 1957, as well as Teatrino di Palazzo Grassi 
and Punta della Dogana. Other recommendations include 
a trip to the island of Giudecca to see Campo di Marte, a 
low-cost housing complex designed by Álvaro Siza in 1995, 
and the walled island cemetery of San Michele where the 
American poet Ezra Pound is buried.
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HOTEL SELECTION FOR YOUR  
NEXT JOURNEY TO VENICE

Il Palazzo Experimental
No one blends cocktails, design, food, and ambiance 
quite like The Experimental Group, and Venice is 
the latest city to welcome the French hospitality 
connoisseurs. Il Palazzo Experimental is a 32-room 
palace in Dorsoduro awash with colorful interiors that 
pay homage to the city’s late Venetian architect Carlo 
Scarpa. Ristorante Adriatica presents dishes inspired 
by Italy’s eastern coastline, and the rooftop cocktail 
bar is the perfect pitstop for an early evening aperitivo. 
palazzoexperimental.com  

Palazzo Cristo 
Prior to its transformation into three sumptuous suites 
in 2018, Palazzo Cristo was a run-down relic occupied by 
a lone priest. Thanks to its designer-owners, Venice-born 
Anna Covre and her Swiss partner Frederic Tubau, the 
bijou pile is now an elegant mix of 16th-century features 
and luxurious modern touches and can be rented in its 
entirety for a party of nine. Housekeepers, private chefs, 
guides, and concierges are on hand to do the rest.
palazzocristo.com  

Aman Venice
With its candy-colored Tiepolo frescoes and spacious 
gardens overlooking the Grand Canal, Aman Venice 
became an instant landmark when it opened in 2013.  
The 18th-century Venetian painter once lived here and 
left his mark on many of the hotel’s 24 suites and public 
areas. The service and setting make it a magnet for 
honeymooners, and its air of old-world opulence would 
keep even the city’s most demanding doges happy.
aman.com

Around half of the 20-odd galleries on the art tour have 
women at the helm (Peggy Guggenheim set the trend 
when she opened her eponymous collection to the public 
in 1951). In addition, A plus A gallery promotes artists 
in the production of projects and runs The School for 
Curatorial Studies; students from anywhere can enroll, 
and Ocean Space presents exhibitions that tackle issues 
facing the oceans today. It was founded in 2017 by Vienna-
based TBA21–Academy, which for almost a decade has 
been documenting and mapping the seas on a 220-foot 
trawler (converted into an expedition yacht in Venice’s 
Arsenale).

It’s easy to eat badly in Venice and pay over the odds for 
the privilege, but with MAY, each tour ends with a lunch, 
aperitivi or dinner at one of the city’s best spots. Seafood is 
a Veneto staple, and it’s served best at Sestante, a spacious 
spot overlooking the lagoon at San Zaccaria. Ristorante 
Adriatica, located within hotel Il Palazzo Experimental 
offers seasonal specialties from the Adriatic region, and 
wine bar Vino Vero focuses on natural wines by a local 
network of small producers. 

“For a long time, Venice has thrived on the exploitation 
of tourists; there is little desire to please or provide good 
service,” said Malfitano. “It’s time to change and make 
more effort. Venice is small, safe and everyone watches out 
for each other. Visitors need to see our nice side.” 

To discover or rediscover Venice in its lesser-known facets 
with Venice For, visit: venicefor.com
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EPICUREAN

THE FUTURE  
IS FORAGING
New Nordic fare is revolutionizing the way we 
eat and dine globally, with a growing trend 
that’s inspiring restaurants and diners alike to 
focus on sustainable, seasonal and plant-based 
ingredients for a better future for all
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T he misty woods outside Copenhagen 
are wonderfully fertile, filled with 
pungent mushrooms, tart berries, 

sweet chestnuts, and tangy garlic. It is partly 
thanks to these rich forest floors that Nordic 
cuisine has become a byword for imaginative 
fine dining—a place the world looks to for 
avant-garde ingredient combinations and the 
next wave of eating inspiration. 

It was the 2003 arrival of René Redzepi’s Noma 
that put both foraging and Copenhagen on 
the foodie map, and in the two decades since 
then, Danish cooking has been rebranded as 
New Nordic cuisine. This is more than just a 
description: in 2004, 12 Scandinavian chefs 
came together to create a manifesto promising 
to showcase locality, seasonality and sustain-
ability, and the result has influenced the way 
people eat in Sydney, Cape Town and London.  

Noma itself has, of course, wielded an immense 
influence. The restaurant redefined cooking by 
creating a menu based around three seasons: 
one focused on seafood, one on vegetables 
and one on game and forest. Last year, it was 
awarded its third Michelin Star, and it is widely 
described as the best restaurant in the world. 
The menu changes every few weeks, so it is 

difficult to name any particular dish, although 
the World’s 50 Best Restaurants website has 
a few highlights including, “groundbreaking 
vegetarian celeriac shawarma, a duck dish of 
leg, brain and heart served with claw, feather 
and beak, and sweet crab meat served on a 
flatbread cut into the shape of a crab.”

Thanks to Noma, the Danish capital has 
become a culinary hub. And some of the newer 
arrivals have created a new wave of New Nordic 
cooking, in which they look beyond hyper 
locality and seasonality towards creating 
an entirely vegan and sustainable menu—
something that has rarely been done well in the 
region. This is an odd paradox, as Scandinavia 
is one of the most forward-thinking parts of 
the world when it comes to climate change.

Traditionally, though, the Scandinavian diet 
has had to focus on fish and meat because of the 
climate. Harvesting vegetables is difficult this 
far north, and there hasn’t been the training 
and technological or mindset shift that has 
occurred in other countries; many chefs think 
that transitioning away from ingredients such 
as fish is like asking their French equivalents 
to enter a kitchen without butter or cream.

EMBRAER TIP
After Copenhagen, you and up to seven 
passengers can fly non-stop to Dubai 

onboard the Praetor 500 to explore the 
city’s decadent culinary scene.

Left page: René Redzepi 
is a Danish Head Chef 
and Co-owner of the 
three-Michelin-starred 
restaurant Noma in 
Copenhagen

Above (left): In February 
2018, Noma reopened 
in a new location on 
Refshaleøen, with an 
even stronger focus on 
seasonality

Above (right): Noma 
redefined cooking by 
creating a menu based 
around three seasons:  
one focused on seafood, 
one on vegetables and  
one on game and forest
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Times, however, are changing, starting with 
Ark. Based in Copenhagen, this acclaimed 
restaurant’s food offering is 100% vegan, and 
their nine-course menu uses local ingredients 
to create a mix of Nordic and Japanese flavors. 
Everything—including the furniture—is chosen 
with the environment in mind. 

“Scandinavians are leaders when it comes to 
greener choices: wind energy, bike riding and 
sustainability, in general, are a huge focus,” 
said Jason Renwick, the Founder of Ark. “But 
I think [the local population] hasn’t seen how 
good vegan food can be, so it hasn’t cracked 
through the traditional mindset. The margins 
are so small in our industry and removing meat 
from the menu and taking that chance might 
mean that you lose your restaurant. Nearly all 
the vegan restaurants that have opened in the 
past six years have now closed, so it is still a 
hard market to crack.”

Despite this, Ark has become the first vegan 
restaurant in the Nordic countries to be 
awarded with a Michelin Green Star—showing 
that the appetite for it is certainly there. 
Although, as Renwick stressed, going green 
means a lot more than just swapping steak for 
spinach. He explained how his Executive Chef, 
Brett Lavender, thinks about every aspect of the 
meal, including waste, packaging, transport, 
leftovers, sourcing streams, and portion size. 
Add to that the interiors: they consider where 
furniture such as the beautiful wooden tables 
and chairs are made, how they are transported, 
and even what type of glue is used. “Every 
detail must be thought of, we are not perfect, 
but we are doing everything we can to have a 
sustainable product alongside a sustainable 
business,” shared Renwick.

As for that famous Nordic herring, salmon, 
pike, perch, and trout, Renwick thinks they 
could be replaced by specialized mushrooms, 

EPICUREAN

Above (top left): Ark’s 
star dishes are derived 
from its urban farm that 
grows hyper-local, organic 
and sustainable craft 
mushrooms 

Above (bottom left): 
From food to furniture, 
Ark strives to have 
sustainability as an 
essential part of its 
business model

Above (right): The 
team at Ark Restaurant 
with Founder and CEO 
Jason Renwick, Creative 
Director Jenia Nelisova, 
and Executive Chef Brett 
Lavender
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which can be fried, grilled or even cured to create a thick 
flavored texture that resembles animal protein. “You can 
get so many different flavors and textures which resemble 
different meats,” he said. “At my farm, ‘Funga Farm,’ we 
grow over six different specialty mushrooms, and we have 
had incredible feedback from people. We currently supply  
11 other restaurants and cannot keep up with demand.”

Nordic chefs have, of course, been pioneers of one of the 
greenest trends of all: foraging. The leafy forests around 
Copenhagen, with the salty smell of the sea in the air and 
damp moss underfoot, are rich environments for it. And 
Ark is, unsurprisingly, at the forefront. Renwick, who 
ensures his team forages for 40 hours a week, trained under 
Noma’s Head Forager Christina Rasmussen, and ensures 
around 30 ingredients from each menu are plucked from 
the wild. Notably, in 2017, Noma even launched an app 
teaching people from around the world how to forage. 

Naturally, Ark is not the only Nordic restaurant moving 
towards a greener, more sustainable future. Amass feels 
modern but also holistic from the moment you step inside: 
a garden bursting with ingredients dominates one side of 
the warehouse-style restaurant, while waterfront views 
take over the other. Food-wise, Chef Matt Orlando has 
created a sustainable tasting menu filled with ingredients 
sourced from Danish farms, forests, and the restaurant’s 
own garden and greenhouse. 

Their  approach to food waste has been hailed as 
revolutionary by the foodie community. They work 
exceptionally hard to ensure no food is ever thrown away, 
thereby turning every excess ingredient into a valuable 
resource—stale bread from the nearby bakery is turned 
into ice cream, herb stems and vegetable skins make dried 
seasoning, while fish bones are used to create noodles. 
“We’re not a restaurant that cooks with food waste, we’re 
a restaurant that doesn’t create food waste,” shared 
Christian Alexander Møller Bach, Director of Operations 
at Amass.

With a push for fewer food miles in supermarket 
ingredients and an emphasis on eating seasonally, these 
restaurants are part of a wider trend that is being called 
the second wave of the New Nordic culinary revolution. 
And it seems fitting that these small countries dotted 
at the top of Europe—countries that are extraordinarily 
beautiful but also endure some of the most inhospitable 
weather in the world—continue to be at the forefront of 
fighting for a better future.  

“ Every detail must be thought of, 
we are not perfect, but we are 
doing everything we can to have 
a sustainable product alongside 
a sustainable business.” 

Above: Amass vets most 
of its purveyors to ensure 
their agricultural or 
gathering practices have 
both product quality 
and environmental 
responsibility in mind

Below: Situated inside 
the former Burmeister & 
Wain shipyards, Amass 
highlights the industrial 
architecture of the original 
building
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PURSUIT

THE MODE  
LESS TRAVELED 
Delve deeper and explore some of the world’s 
most geographically blessed regions with a 
low-impact luxury tour on two wheels

With DuVine, guests can 
choose from a vetted 
collection of Classic, 
Family, Adventure, or 
Specialty itineraries
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L uxury bike-travel outfitter, DuVine Cycling + 
Adventure Co. pairs culinary delights, boutique 
hotels, cultural discoveries, and adventure pursuits 

with thoughtful itineraries that explore rarely seen routes 
from Algarve to the Amalfi coast and beyond. Guests can 
opt-in for sleek road or hybrid bikes or the e-bike—an 
electric-assist bicycle for extra oomph up the hills when 
you need it and reverts to pedal power when you don’t. 
Perfectly capped at just 14 cyclists, each intimate pedaling 
tour is led by charismatic guides who are not only avid 
cyclists but have a penchant for a spontaneous detour  
and a well-deserved Aperol after a day on the saddle. Clip-
in and bypass main roads to cruise between untapped 
family-run osterias, hidden villages and remote cellar 
doors where guests can sample regional produce, meander 
through quaint streets and meet local winegrowers.

Guests can choose from a vetted collection of Classic, 
Family, Adventure, or Specialty itineraries—like sailing 
and culinary pairings—that embark on stunningly scenic 
bike tours throughout the U.S., Europe, Latin America, 
and Africa. And for the serious cyclist, there’s a selection 
of legendary routes equipped with performance bikes and 
gear to scramble to the finish line. 

For the ultimate cadence of freedom, DuVine’s expert 
guides design bespoke private itineraries for unique 
experiences—think hand-selected exclusive hotels, 
Michelin-starred fare, wine tastings with world-famous 
sommeliers, and private yachts. 

DuVine’s immersive luxury itineraries are designed for 
guests of all riding abilities, with top-of-the-line bikes 
offered on all tours to accommodate all riders, from 
newcomers to avid cyclists. And for those that would 
rather sip and sight-see than cycle, non-rider options are 
available so you can still journey together and connect to 
each exceptional location.

“ The bike has given me so much. It’s opened me up to 
different people and cultures, brought me to their vineyards 
and homes and kitchens, and truly made me feel like a 
part of something far bigger than myself. I am proud of 
DuVine’s efforts to help grant greater access to things like 
cycling, the outdoors and food security—because no one 
should worry about when and where they’ll get their next 
meal.” Andy Levine, Founder and CEO, DuVine Cycling + Adventure Co.
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PURSUIT

As a low-impact travel 
experience, how important is 
it to partner with other like-
minded hotels, restaurants and 
tour partners? What is your 
sustainability policy? 
It is extremely important for DuVine 
to partner with hotels and restaurants 
that share a similar mission when it 
comes to sustainability. Obviously, 
cycling is both a low-impact sport 
and mode of travel, so we ensure 
that we continue that mission in 
other aspects of our tours. From our 
guides to family-owned restaurants, 
small hotels, vineyards, and all the 
independent artisans you meet, we 
support a social impact philosophy 
that brings tourism income into 
small communities and lesser-known 
regions. We strive to invest the 
majority of our tour costs in these local 
businesses and help uphold the unique 
heritage of each destination. But we 
also know that the details count; that’s 
why each complimentary drawstring 
and pedal bag given to guests is made 
of cloth, our complimentary Elite 
water bottles are biodegradable, and 
we use GPS units instead of paper 
maps. 

This year, we’ve gone a big step further 
by committing to making our tours 
100% carbon neutral beginning 

January 1, 2022. We believe it is our 
responsibility to do more to preserve 
the places we visit and the planet we 
explore. To do so, we’ve partnered with 
sustainability company South Pole 
to offset greenhouse gas emissions 
by supporting third-party carbon 
reduction projects around the world. 

The Specialty tour collections 
are designed to merge culinary 
adventures with cycling. How can 
guests work with you to create 
bespoke experiential itineraries 
for their individual interests?
Given DuVine’s attention to detail, and 
the boots on the ground approach of 
our tour designers, all our itineraries 
already have a highly perfected and 
bespoke feel to them. That said, we 
are more than happy to cater to an 
individual’s needs by offering both 
private and custom options. Any of 
our tours can be tweaked for a private 
experience. Want to adjust the riding 
level? Enjoy more wine tastings? 
Have a private chef? We can do all of 
that. All our existing itineraries can 
be tailored to your desires. Or you can 
work with one of our tour designers to 
create something fully custom, right 
out of the box!

You ride over 1,000 miles per 
year for charity to champion 
causes such as ending child 

poverty and hunger, bike and 
cycling advocacy, and raising 
funds for cancer research and 
healthcare. Can you tell us how 
guests can contribute to the 
organizations that you support 
when traveling with DuVine?
During COVID-19, we focused on two 
major initiatives: Feeding America 
and Outdoor Afro. Food insecurity 
soared during the pandemic. Since 
dining forms such an integral part 
of the DuVine experience, we were 
eager to give back. Through donations 
made on behalf of guest bookings, we 
were able to contribute a gift in excess 
of USD 50,000 to Feeding America. 
Outdoor Afro works to ensure that 
Black people can safely access, enjoy, 
thrive, and heal in nature—on bicycles 
and in countless other capacities. To 
help in our own small way, we planned 
a successful fundraising ride with 
all of our staff, guides and many of 
our guests around the world. This 
past summer, we connected with the 
local chapter of Outdoor Afro and 
ran a guided tour of the Minuteman 
bike path, furthering their mission 
to provide access to the outdoors. 
Outdoor Afro’s leaders led the way and 
presented local Black history along the 
route. 

DuVine redefines the 
meaning of active travel 
with its Cycle + Sail tours 
where guests explore 
coasts and islands by  
land and by sea

In conversation with Andy Levine, Founder & CEO  
at DuVine Cycling + Adventure Co.

IM
A

G
E

S
 (l

ef
t 

pa
ge

, r
ig

ht
 p

ag
e 

to
p 

&
 m

id
dl

e)
 ©

 G
w

en
 K

id
er

a,
 (r

ig
ht

 p
ag

e 
bo

tt
om

) ©
 P

at
it

uc
ci

 P
ho

to
  



Embraer Quarterly · 63

LUXURY BIKE ITINERARIES  
SET TO EXCITE FOR 2022

Algarve Bike Tour 
With its spectacular coastline, charming villages, Roman 
and Moorish ruins, and some of the best and most 
unique seafood and local wine ever sampled, DuVine is 
thrilled to bring guests to this rugged region of Portugal. 
Think oyster shucking at Ria Formosa, afternoons on 
private beaches, guided visits to market towns, meeting 
a renowned cork surfboard shaper, evenings savoring 
black pork, and of course riding the rolling roads that 
link all these inimitable experiences.

Amalfi Coast Bike + Adventure Tour 
Italy is a cycling paradise, and it’s the little-known 
coastal roads along the Tyrrhenian Sea, from Potenza 
up to Positano, that will quicken your pulse. For this 
new six-day tour, you’ll begin in the hilltop village of 
Maratea with handmade pasta, then wend your way 
up the breathtaking coastline along circuitous roads to 
the Amalfi. It’s truly a trip that immerses guests in the 
authentic, rarely seen side of Italy.

Cotswolds Bike Tour 
From the honey-colored cottages to the quiet roads that 
gently undulate past beech trees and lavender fields, 
historic castles and meandering rivers, The Cotswolds 
are ideal for travel by bike. Beginning in Oxford, guests 
are treated to cozy pubs, lovely markets, Shakespeare’s 
birthplace, and plenty of Gloucester cheese, Tewkesbury 
mustard, and freshly caught smoked Bibury trout. The 
week concludes in Windrush with a harvest lunch at 
Wild Rabbit restaurant.

Vermont Chef on Wheels Bike Tour  
with Matt Jennings
Chef Matt Jennings is a five-time James Beard Nominee, 
a former Iron Chef contestant and cyclist. For over 
three years, Jennings was the toast of Boston with his 
innovative take on classic New England fare at restaurant 
Townsman. On this tour, guests will dine at his new 
Vermont eatery Red Barn Kitchen, enjoy cooking classes 
and indulge in wine and cider pairings, all while enjoying 
some of the finest roads in America.

Provence Insider Bike Tour 
Guests will stay in the gorgeous La Maison Papillons, 
a once-abandoned farmhouse brought back to life by 
host Olivier—an artist and cyclist with a studio on 
site—and his wife. Tucked in the hills above Monteil, it’s 
a secluded and blissful refuge. Riding will be off-the-
beaten-path, as will the expeditions: market towns, 
truffle lunches, a hike through the Gorges de l’Ardèche 
“the Grand Canyon of Europe,” Provençal dinners, and 
local wines in Côtes du Vivarais appellation.

To learn more about DuVine’s unforgettable 
travel experiences, visit: duvine.com

Top: The distinctive 
culinary itineraries feed 
the appetite of discerning 
gourmands looking to 
delve into regional cuisine

Middle: The Signature 
bike tours have been 
meticulously perfected over 
time to become unique 
expressions of each region

Bottom: The Specialty 
tours highlight all things 
seasonal and unique, 
from gourmet meals to 
wonderful local wines
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SPOTLIGHT

A PERSONALIZED  
TOUCH TO YOUR  

CABIN EXPERIENCE 
Have the best of both worlds in a state-of-the-art 

Embraer business jet, known for its sleek ramp 
appeal and best-in-class cabin features, further 

enhanced by the ability to redesign and refurbish 
your cabin interior to reflect your unique travel 

lifestyle and taste

When you step on board an aircraft today, it’s hard to 
believe they were once thought of as “flying boats.” In 
fact, the same principle of compartmentalizing vessels 
to avoid leaks was applied to planes: commercial 
cabins were split into compartments to avoid air leaks 
and loss of pressure, evolving into what we know today 
as first-class, business class, economy class, and so on. 

Compared to Embraer’s state-of-the-art business jets, 
these rudimentary cabins are almost unrecognizable. 
If you have ever heard the saying, “A good-looking 
airplane always flies well,” then you know Embraer’s 
portfolio, with sleek ramp appeal and best-in-class 
cabin features, means flying in the utmost comfort 
and beauty. 

But beauty is merely a consequence of engineering 
excellence onboard an Embraer business jet. The 
company’s Design DNA philosophy guides interiors 
that are meticulously crafted from the best materials 
and with the utmost consideration to create functional, 
elegant cabins that meet (and evolve with) customers’ 
travel needs.

Interior redesigns present the opportunity to express 
a new story for customers—who they are, how they 
travel and what they hold dearest. Colors, high-end 
materials, coating, hand-made carpets, and a diversity 
of seat fabrics and leather are just a few of the features 
that can be personalized. 

Recently, Embraer expanded its capabilities with 
the certification of Embraer’s Service Center in 
Fort Lauderdale as a Collins Aerospace Upholstery 

Completion Center for the Legacy and Praetor family 
of aircraft. The certification will allow Embraer the 
flexibility and agility to refurbish and redesign Collins 
seats in these aircraft.

A successful redesign begins with Embraer’s award-
winning design team. Their first step is to meet with 
customers to identify needs, wishes and expectations. 
Then, they will create and present the redesign. Once 
finalized, the team oversees each step of the execution 
to ensure it matches the customer’s vision.

Frank Chavez, Director of Interior Design and 
Customer Experience, shared his experience with a 
customer redesign: “We were working on redesigning 
the interior of a Phenom 300 for two brothers. At the 
end of our initial meeting, they couldn’t decide what 
they were going for with the aesthetic. We had noticed 
a beautiful antique clock hanging on their wall and 
asked about it. It turns out it had belonged to their 
very cherished grandfather, who had passed away. 
And that sparked an idea. The entire interior redesign 
was inspired by that clock. That’s how personal and 
exclusive we got.” 

For those who want to redesign their aircraft’s interior 
but need inspiration, Embraer offers the opportunity 
to visit two showrooms in Melbourne, Florida, within 
the U.S. and Sorocaba in Brazil, to see and feel the 
possibilities for themselves.

From “flying boats” to personalized business jets, 
Embraer is not just evolving the aircraft cabin but 
what it means to fly inside one. 
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Use your phone’s camera 
to scan the QR code and 
watch Embraer transform 
a Phenom 300 interior

Interior redesigns present the 
opportunity to express a new 
story for customers—who they 
are, how they travel and what 
they hold dearest.

Above: Embraer interiors 
are crafted from the best 
materials and with the 
utmost consideration to 
create functional, elegant 
cabins

Below: Embraer’s award-
winning design team 
oversees each step of the 
execution to ensure it 
matches the customer’s 
vision
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ENVIRONMENTAL GOVERNANCESOCIAL

Carbon neutrality  
by 2040  

 
100 % energy from  
renewable sources  

 
Increase adoption of 

sustainable aviation fuel 
(SAF) in operations to reach 

at least 25% by 2040  
 

Carbon neutral growth  
from 2022

Continuous training on 
Diversity & Inclusion for 

100% of leadership positions 
by 2021 and all employees 

by 2022  
 

50% diversity in hiring in 
all new company entry 

programs by 2025  
 

20% women in senior 
leadership positions 

 
Bring more than 80% of the 
students from Embraer high 
schools to public universities

Robust Ethics and 
Compliance program, 

fully aligned with global 
standards  

 
Maintain the highest 

international standards  
of Governance  

 
Maintain the high safety 
standard of our products 
and full alignment with 

international requirements

EMBRAER COMMITMENTS
ESG is at the heart of Embraer’s purpose,  

learn more about our new targets
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MOMENTS

CUSTOMERS  
TAKING FLIGHT

In an ever-evolving world, Embraer Executive Jets continue 
to lead the way with an industry-leading portfolio that serves 
a global customer base. Here’s a look at photos captured by 

plane spotters of Embraer jets.

Praetor 500,  
Photo by © Bizjetmex

Praetor 600,  
Photo by © Estlin Davies-Smith

Phenom 300,  
Photo by © Matthias Just



FLEET

BUSINESS JET 
PORTFOLIO

Embraer is creating tomorrow’s world of bespoke private air travel today, 
utilizing industry-leading innovation, design, and technology—all the 

while incorporating sustainable and socially responsible practices. As a 
global company with more than 50 years in aerospace, Embraer delivers 

the ultimate experience in business aviation through aircraft that feature 
disruptive performance, technology and comfort. Its portfolio consists 
of the Phenom 100EV, which offers the business aviation experience 

in its purest form; the Phenom 300E, which is the best-selling light jet 
for the past ten consecutive years; and the Praetor 500 and the Praetor 
600, which with best-in-class flight range, are the most disruptive and 

technologically advanced midsize and super-midsize business jets, capable 
of continent-crossing and ocean-spanning missions, respectively.

1,500
AIRCRAFT

More than

Operations in more than

70 COUNTRIES
Maker of the world’s

best-selling light business jet for

10 CONSECUTIVE YEARS

Every day, Embraer business aircraft operate around the globe, supported by a 
strong, responsive customer support network that’s top-ranked in service across the 

industry. For more information, visit: executive.embraer.com
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The Phenom 100EV is the perfect distillation of the 
private jet experience—an entry-level aircraft completely 
designed in the 21st century to offer the most comfort 
and convenience to the modern business leader. 

Occupants: 6/8
Range (4 pax, NBAA reserves): 1,178 nm
High-Speed Cruise: 406 ktas
MMO: M 0.70

The best-selling light jet for the last decade, the 
Phenom 300E combines best-in-class speed and 
range with innovative technology and uncompromising 
comfort to achieve the highest residual value in the 
industry.

Occupants: 8/11
Range (5 pax, NBAA reserves): 2,010 nm
High-Speed Cruise: 464 ktas
MMO: M 0.80

The world’s fastest and furthest-flying midsize jet is 
built to break boundaries and defy convention with 
class-exclusive technology, best-in-class performance 
and unprecedented comfort on continental flights. 

Crew + Standard Pax/Max. Pax: 2+7/9
Range (4 pax, NBAA reserves): 3,340 nm
High-Speed Cruise: 466 ktas
MMO: M 0.83

The Praetor 600 breaks the mold of what a super-
midsize jet can do, offering class-exclusive technology, 
best-in-class range and unprecedented comfort on 
intercontinental flights.  

Crew + Standard Pax/Max. Pax: 2+8/12
Range (4 pax, NBAA reserves): 4,018 nm
High-Speed Cruise: 466 ktas
MMO: M 0.83

Use your phone’s camera 
to scan the QR code to 
configure your own jet



ARGENTINA
 BUENOS AIRES

AUSTRALIA
 MELBOURNE
 PERTH
 SYDNEY

BELGIUM
 BRUSSELS

BRAZIL
 CURITIBA, PARANA
 GOIANIA, GOIAS

 IGARASSU, PE
 RECIFE, PE
  BELO HORIZONTE, MG

   SÃO JOSÉ DOS 
CAMPOS
EMBRAER GLOBAL 
HEADQUARTERS

   SÃO PAULO
  SOROCABA   

CANADA
 ALBERTA

 DORVAL

CHILE
 SANTIAGO

CHINA
   BEIJING
 SHANGHAI
 TIANJIN CITY

CZECH REPUBLIC
 PRAGUE

ENGLAND
 BOURNEMOUTH
 LONDON 

(LUTON AND STANSTED 
AIRPORTS)

 FARNBOROUGH

FRANCE
  PARIS LE BOURGET

GERMANY
 AUGSBURG
 BREMEN
 WESSLING

INDIA
  BELANGONDAPALLI, 
HOSUR

  CHENNAI, TAMIL 
NADU

  SANTACRUZ EAST, 
MUMBAI

INDONESIA
  SOUTH ARON, 
JAKARTA

LEBANON
 BEIRUT

   OWNED SERVICE   
 CENTERS

   AUTHORIZED SERVICE    
 CENTERS

   DISTRIBUTION CENTERS

   REGIONAL SALES   
 LOCATIONS

   TRAINING FACILITIES

   PRODUCTION FACILITIES

   SOROCABA FBO

   GLOBAL CUSTOMER   
CENTER–EXECUTIVE JETS 

   ENGINEERING &    
 TECHNOLOGY CENTER

   GLOBAL CONTACT    
 CENTER 

FORT LAUDERDALE

SÃO JOSÉ DOS CAMPOS

SÃO PAULO

MELBOURNE
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MEXICO
 APODACA

NETHERLANDS
 AMSTERDAM

NIGERIA
 IKEJA, LAGOS

PORTUGAL 
 ALVECA DO RIBATEJO

RUSSIA
 MOSCOW

SINGAPORE
   SINGAPORE

SOUTH AFRICA
 JOHANNESBURG

SLOVAKIA
 BRATISLAVA

SWITZERLAND
 ALTENRHEIN
 BASEL
 GENEVA

UNITED ARAB
EMIRATES 

 ABU DHABI
   DUBAI

UNITED STATES OF 
AMERICA

 AUGUSTA, GA 
 BATTLE CREEK, MI 
 BELGRADE, MT
 BOISE, ID
 CHATTANOOGA, TN
 CLEVELAND, OH
  DALLAS, TX 
 EAST ALTON, IL

   FORT 
LAUDERDALE
EMBRAER 
NORTH AMERICA 
HEADQUARTERS
 

  GRAND JUNCTION, 
CO

 GREENVILLE, SC
 HAYWARD, CA
 HILLSBORO, OR
  HOUSTON, TX 

(George Bush & Hobby 
Airports)

 INDIANAPOLIS, IN
  LAS VEGAS, NV
 LINCOLN, NE
 LOS ANGELES, CA
 LOUISVILLE, KY 
 MESA, AZ
     MELBOURNE
 NAPLES, FL
 PROVO, UT
 RONKONKOMA, NY
 SANFORD, FL
 ST LOUIS, MO
 TITUSVILLE, FL
 TRENTON, NJ
 VAN NUYS, CA

 WICHITA, KS

VENEZUELA
 CARACAS
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SALES TEAM

Europe, Africa, Middle East

Peter Griffith 

Regional Vice President - Europe, Russia, Asian 

Pacific, Africa, CIS, Middle East  

peter.griffith@embraer.fr | + 44 7881 503645 

Locations: Middle East & Africa

Pana Poulios 

pana.poulios@embraer.fr | +49 172 851 9999 

Locations: Albania, Austria, Bosnia, Bulgaria, 

Croatia, Cyprus, Czech Republic, Germany, Greece, 

Hungary, Israel, Kosovo, Liechtenstein, Luxembourg, 

Macedonia, Montenegro, Poland, Romania, Serbia, 

Slovakia, Slovenia, Switzerland, Turkey

Craig Lammiman 

craig.lammiman@embraer.fr | +44 7557 688321 

Locations: Denmark, Faroe Islands, Finland, 

Greenland, Iceland, Ireland, Norway, Saint Helenda, 

Svalbard and Jan Mayen, Sweden, United Kingdom 

Pedro Paiva 

pedro.paiva@nl.embraer.com | +31 6 23 81 52 10 

Locations: Belgium, France, Italy, Malta, Monaco, 

Netherlands, Portugal, Spain, Switzerland

Nikolay Goloviznin 

nikolay.goloviznin@embraer.fr | +7 903 799 60 34 

Locations: Armenia, Azerbaijan, Belarus, Estonia, 

Kazakhstan, Kyrgyzstan, Latvia, Lithuania, 

Moldova, Russia, Tajikistan, Turkmenistan, 

Ukraine, Uzbekistan 

 

Latin America

Augusto Rocha 

augusto.rocha@embraer.com.br | +55 11 98152 7905 

Locations: Brazil (states: AL, BA, CE, ES, MA, MG, 

PB, PE, PI, RJ, RN, SE, SP (DDD codes 11, 12, 14, 15, 16)

Ricardo Silva 

silva.ricardo@embraer.com.br | +55 11 9 8455 2545 

Locations: Brazil (states: AC, AM, AP, DF, GO, MS, 

MT, PA, PR, RO, RR, RS, SC, SP (DDD codes 11, 13, 17, 

18, 19) and TO)

Cori Lima 

cori.lima@embraer.com | (321) 419-8529 

Locations: Belize, Costa Rica, El Salvador, 

Guatemala, Honduras, Mexico, Nicaragua, Panama

Fleet & Special Missions
 

Mark VanZwoll 

mark.vanzwoll@embraer.com | (321) 361-7231 

Vice President of Fleet and Special Missions Sales 

 

North America

Timon Huber 

thuber@embraer.com | (954) 648-3217 

Locations: Florida and the Caribbean Islands

Chad Williams 

chad.williams@embraer.com | (770) 235-8477 

Locations: Alabama, Georgia, Kentucky, 

Mississippi, Ohio, Tennessee 

Michael Van Dyke 

michael.vandyke@embraer.com | (321) 312-7551 

Locations: Connecticut, Maine, Maryland, New 

Hampshire, New Jersey, New York, Pennsylvania, 

Rhode Island, Virginia, Vermont, Washington, D.C.

Allan Gray 

allan.gray@embraer.com | (321) 272-3439 

Locations: Illinois, Indiana, Iowa, Michigan, 

Minnesota, Missouri, Wisconsin 

Greg Weldele 

gregory.weldele@embraer.com | (321) 272-1913 

Locations: Louisiana, Texas

 

Doug Giese 

doug.giese@embraer.com | (310) 699-7891 

Locations: Arizona, California, Hawaii

 

Julian Tonsmeire 

julian.tonsmeire@embraer.com | (303) 250-2175 

Locations: Colorado, Kansas, New Mexico, Nevada, 

Oklahoma, Utah

William ‘Cody’ Murphy 

cody.murphy@embraer.com | (321) 412-7685 

Locations: Alaska, Idaho, Montana, North Dakota, 

Nebraska, Oregon, South Dakota, Washington, 

Wyoming, Canada

Taylor Richards 

taylor.richards@embraer.com | (321) 405-9362 

Locations: Arkansas, North Carolina, South 

Carolina, West Virginia

Asian Pacific & Australia

David Taylor 

david.taylor@sin.embraer.com | +61 414689471 

Locations: Asian Pacific, Australia 

Use your phone’s 
camera to scan the  
QR code to contact us
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© 2020 Porsche Cars North America, Inc. Porsche recommends seat belt usage and observance of traffic laws at all times. European model shown. Some options may not be available in the U.S.

Porsche Exclusive Manufaktur.
Your inspiration. Our Passion.
Please visit these Exclusive Manufaktur Partners to transform your ideas  
and personality to the vehicle—and thus make a Porsche “your” Porsche.

Made in Germany, designed by you.

ARIZONA
Porsche North Scottsdale
Phoenix, AZ

CALIFORNIA
Porsche Marin
Mill Valley, CA

Porsche San Diego
San Diego, CA

Porsche South Bay
Hawthorne, CA

COLORADO
Stevinson Imports
Littleton, CO

FLORIDA
Champion Porsche
Pompano Beach, FL

Porsche West Palm Beach
W. Palm Beach, FL

The Collection
Coral Gables, FL

GEORGIA
Hennessy Porsche  
North Atlanta
Roswell, GA

ILLINOIS
Napleton Westmont 
Porsche
Westmont, IL

The Porsche Exchange
Highland Park, IL

MINNESOTA
Porsche Minneapolis
Minneapolis, MN

MISSOURI
Porsche St. Louis
St. Louis, MO

NEVADA
Gaudin Porsche of  
Las Vegas
Las Vegas, NV

NEW YORK
Manhattan Motorcars
New York, NY

Porsche Gold Coast
Jericho, NY

Porsche South Shore
Freeport, NY

OREGON
Porsche Beaverton
Beaverton, OR

TENNESSEE
Porsche of Nashville
Nashville, TN

TEXAS
Park Place Porsche
Dallas, TX

Porsche North Houston
Houston, TX

UTAH
Porsche Salt Lake City
Salt Lake City, UT

WASHINGTON
Porsche Bellevue
Bellevue, WA



844.436.8200  \  info@globaljetcapital.com  \  globaljetcapital.com 

From operating costs to tax implications, few business assets are as unique as an aircraft.
Which is why it make sense to work with a financing partner who focuses exclusively on business aviation. Global Jet Capital 
brings decades of collective experience—and thousands of aircraft transactions—to the business of business aviation. So, 
whether you’re acquiring your first Embraer aircraft, adding to your fleet, or considering an upgrade, you can count on a 
simple, straightforward process and a customized solution that meets your needs. Simple.

 \ BUSINESS AVIATION SIMPLIFIED.

LEASING & LENDING SOLUTIONS    HONG KONG  \  NEW YORK  \  ZURICH

WHEN BUSINESS AIRCRAFT FINANCING  
IS ALL YOU DO, EXPERTISE FOLLOWS.
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Cruising Croatia’s Coast
A Mediterranean journey with 

tailored experiences throughout

A Personalized Touch
How Embraer brings a personal 

touch to cabin interiors

Moving Mountains
An interview with Finnish  

explorer Patrick Degerman 

EMBRAER QUARTERLY 

VOL 15     2022

Live Unconventionally




